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Abstract 

Cinco de Mayo has often been recognized as a problematic American tradition 

that annually reduces American exposure to Mexican culture down to cliché and 

stereotype. The real history, however, is that Cinco de Mayo started as an 

acknowledgment of binational solidarity during a period when the Union Army fought 

for democratic ideals in the American Civil War and Mexico held off the French 

Intervention at the same time. While literature on the subject explores how the original 

narrative of cultural unity was reinterpreted and eventually suppressed throughout 

American history, there is a significant gap in understanding about how inaccurate 

narratives are perpetuated in modern popular culture, nor which sources of narrative 

transmission have the most influence in perpetuating those inaccurate histories today. 

Through a series of qualitative interviews among Anglos and Mexican Americans 

in the Los Angeles Area, this study adds evidence to suggest that commercial influences, 

like big brands and local businesses, are responsible for commodifying Cinco de Mayo 

and taking full ownership of its cultural narrative. Commodification has become so 

impactful in the modern celebration that it now informs sources of formal education 

themselves. Among participants, education was most often experienced as a direct 

reflection of the commercialization they witness in local businesses and big brand 

promotions. The study demonstrates a change in the dynamic of cultural narrative 

transmission; what was once regarded as a moment of cultural appropriation around a 

historical event is now being taught through that very lens of appropriation. 
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Chapter I. 

The silenced narrative of Cinco de Mayo in the United States. 

The silencing of a cultural narrative is the result of a dominant storyteller 

suppressing any alternative account of history in favor of their own creation and 

interpretation (Trouillot 1995, 29). Sometimes this silencing is boastful and arrogant in 

discrediting the other, but more often it is so subtle that society doesn’t even realize it’s 

happening. This has been the longstanding burden of Mexican culture in the United 

States. The image of the sombrero-clad agrarian worker resting their head on their knees, 

a borderland painted with an amber tint in American cinema, even the Mariachi quartet as 

a staple in Mexican dining - these are examples of representations that validate American 

supremacy by subconsciously reducing Mexico to nothing more than a stereotype. As a 

Mexican American myself, these markers of cultural oversimplification were always loud 

and clear to me, but they were never as problematic as when they were leveraged for the 

celebration of Cinco de Mayo; the day when Americans become abnormally enthusiastic 

to participate in what they believe to be Mexico’s Independence Day, and when 

Mexicans Americans across the country roll their eyes in response. 

The juxtaposition between the way the American public celebrates Cinco de 

Mayo and the way Mexicans and Mexican Americans have come to define it could not be 

further apart. Data from YouGov suggests that the majority of Americans are unaware of 

the historical meaning of the celebration in the first place but will generally assume it 

marks a moment of national pride, if not Mexican Independence Day itself. Mexican 
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Americans, on the other hand, generally know the basic - albeit limited - gist of it; the 

day the Mexican forces held off the French forces at the battle of Puebla during the 

French Intervention of Mexico in 1862. However, the most prominent source of 

disagreement between Mexican Americans and Anglo Americans around the Cinco de 

Mayo is why the tradition is celebrated in its current form – with the adoption of 

stereotypical Mexican costumes, around sarape-draped tables, donned with Mexican food 

and drink. It is the need to characterize the history of Mexican people, their struggles, and 

their contributions to the history of the United States, that deems this commercialized 

holiday problematic for many Mexicans, myself included. So, in the fall of 2019, when 

the advertising agency that I work for was challenged with finding an opportunity to 

introduce a popular Mexican brand to the United States on the one day when Mexico was 

top of mind for the American market, my visceral reaction was to not give any attention 

to this moment of cultural appropriation at all. But as I immersed myself into the history 

and weeded out all of the nonsensical representations, I found that Mexican Americans 

had Cinco de Mayo wrong too. The celebration was neither a made-up American 

misrepresentation of Mexico nor was it originally a meaningful date during the French 

Intervention, it was a celebration started by Mexicans in the United States standing in 

camaraderie with their compatriots south of the border, as “from the beginning, Cinco de 

Mayo parades have flown the U.S. and Mexican flags side by side as symbolic of this 

fact” (Hayes-Bautista 2012, 191). 

To my surprise, the true history and context for why Cinco de Mayo is important 

to Mexican Americans had always been made readily available through scholarly articles 

and major publications like History.com, it just hadn’t been amplified in the public 
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conversation. Instead, the discourse around cultural celebrations broadly in the United 

States was centered on the rejection of appropriation, which biased me from exposing 

myself to the many different perspectives around Cinco de Mayo from both Mexican 

Americans and Anglo-Americans. But at the top of my very first google search was a 

National Geographic article attributing the impact of the battle of Puebla to the defeat of 

the confederate army - indirectly claiming that Cinco de Mayo was instrumental in the 

result of the American Civil War. I was completely taken aback at a narrative I had never 

heard. While there is no direct connection between Mexico’s victory with the United 

States, I realized that there was much more to this story than I had previously learned 

about and was led to believe. A little more digging led me to the origins of the celebration 

of Cinco de Mayo, which was started in California by Mexicans living in the United 

States. This revelation changed my entire perspective on the tradition. What I had always 

considered to be another custom appropriated by Americans was actually a Mexican 

American tradition all along - and rightfully so. The question I was left asking myself 

was why the narrative of cultural appropriation had silenced the truth behind what was 

originally a moment of cultural solidarity and historical significance. 

From a Mexican-American marketer's perspective, the rational next step in this 

illumination was to figure out how to contribute to the correction and rewriting of the 

cultural narrative - knowing that it fit seamlessly into the progressive American dialogue 

that had been building over the past few years as a coming of age Generation Z, whose 

most “prominent political inclination is a concern for social and economic inequality and 

support for policy innovation and institutional changes” (Zhu 2021, 87), was looking to 

leave no stone unturned in their crusade for progress. Knowing that I had reach and 
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resources at my disposal with the brand that I was working with only fueled my 

motivation further. But as I began to explore possible approaches, I hit a roadblock. 

There are countless voices of influence that promote a false narrative for Cinco de Mayo 

every year. Furthermore, the question I couldn’t answer was the difference between 

where people were merely projecting someone else’s interpretation of the narrative, and 

where that interpretation came from originally. The purpose of this work is to identify the 

sources of false narrative transmission and how they transmit through different channels 

and avenues - from elementary education to entertainment and social media - so we can 

better understand and identify a more effective influence to help us rewrite it. 

This study aims to support the thesis that commercial appropriation of Cinco de 

Mayo - in modes of participation - has the greatest influence on the public’s perception of 

its meaning (and over all other sources of modern transmission such as word-of-mouth 

storytelling, social media virality, and film/digital media representations of culture and 

history). Due to the scale and reach that brands and businesses are able to leverage 

through highly sophisticated marketing channels, they are able to cement a 

commercialized narrative into public memory far more frequently than any authentic 

narrative would be able to do so, slowly erasing its historical meaning and relevance from 

the broader celebration. Additionally, Cinco de Mayo has a very different cultural 

significance for Anglos than for Mexican Americans, where Anglos have embraced and 

promoted the commercial representation of the celebration, but Mexican Americans from 

different generations have transmitted unique interpretations of its significance according 

to their cultural identity to be represented in community celebrations. This work will be 
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an empirical study that attempts to corroborate the thesis presented as we also 

substantiate it nuances of transgenerational transmission among Mexican Americans. 

As Michel-Rolph Trouillot explained, “while some of us debate what history is or 

was, others take it into their own hands" (Trouillot 2015, 153), suggesting that there are 

active but silent participants in the manipulation of historical narratives, and it is 

therefore important to understand who they are and what narratives they have 

manipulated. But while most of the research on narrative silencing has been rooted in the 

socio-political and cultural agendas behind the silencing of histories deemed 

“unthinkable” (Trouillot 2015, 73) or impossible to accept, the influence of 

commercialization in the context of silencing has not been as thoroughly explored. 

Therefore, this thesis will attempt to contribute to the scholarship around the impact of 

false reproduction of history and the silencing of cultural narratives - in particular for 

Latinos from different generations - in several ways: 

1. Expanding on the discussion established by David Hayes-Bautista on the 

historical socio-cultural, economic, and political catalysts that impacted the Cinco 

de Mayo narrative by analyzing the most influential sources of transmission for 

the present-day celebration: National brands, local businesses, social media, TV 

& film, friends, family, and school. 

2. Identifying the mechanisms through which commercial sources of transmission 

become effective tools of narrative silencing in a dominantly digital culture. 

3. Demonstrating how more passive and rational sources of transmission - like 

formal education through word of mouth, social media, and academia - contribute 

to the construction of public narrative less effectively than more active 
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experiential sources - like participation in the commodified version of Cinco de 

Mayo in places of commerce and local dining and/or drinking. 

4. Identifying the primary culprit of narrative silencing for Cinco de Mayo and 

distinguishing if/how influences might differ among cultural groups and 

generations so that further research can focus more effectively on how to un-

silence the true narrative. As an empirical work, the data from this thesis could 

highlight the cultural gap between the Mexican American community and the 

Anglo community regarding which sources they trust to pass down history. It may 

even delineate a discrepancy in trusted sources of history from one generation of 

Mexican Americans to another. 

The text to support this thesis is organized in the following way: The first section 

will explore a literature review on the process of narrative silencing of Cinco de Mayo 

that begins with the factual account of the events that inspired the original celebration in 

1862, followed by the commodification of the event that slowly began to dim the cultural 

and historical significance of the celebration. The second section will trace the 

beginnings of false transmission back to 1867 with the end of the French Intervention in 

Mexico followed by an analysis of the different cultural, political, and economic 

influences that supported and perpetuated such false narrative until the present day. The 

third section will identify the gap in literature to be addressed and serve as the basis of 

this study’s data collection. 

The methodology for this study was designed to distinguish influences for 

embracing cultural narratives depending on the subject’s varying relationship with 

Mexican culture. To keep the sample population at a size capable of unpacking this level 
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of nuance, research was limited to 12 one-to-one interviews with a mix of Mexican 

immigrants, 1st Generation Mexican Americans, 2nd Generation Mexican Americans, 

and non-Mexican American Anglos. The results of which provided strong evidence to 

support the thesis that commercial participation is the leading source of narrative building 

and silencing. 
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Chapter II. 

The process of narrative silencing for Cinco de Mayo 

There was never one definitive moment that co-opted the Cinco de mayo 

celebration from one cultural group to another, but there were a few events that paved the 

way for the commercialized silencing we experience today. Silences are the product of a 

dominant narrative suppressing any alternative interpretation of history and will serve as 

the foundational anthropological theory for this thesis - originally presented by Michel-

Rolph Trouillot (2015), a distinguished anthropologist and historian who uses the Haitian 

revolution as a case study to explain how the past can be constructed, remembered, and 

silenced. As history is NOT a simple "collection of facts about the past," history is 

instead a claim about what was most likely to have happened in the past using what 

others had previously recorded or retold about a specific moment in time (in written 

documents, cultural artifacts, or oral traditions) as evidence (American Historical 

Association 2023); all of which eventually, in this case, influenced the inaccurate 

transmission of Cinco de Mayo history. In what follows, I will unpack the events that 

sparked celebrations after May 5, 1862, and the cultural challenges that threatened an 

authentic retelling of that narrative every year thereafter. 

The historical account of the Battle of Puebla 

The Battle of Puebla was the result of a long-standing conflict in Mexico, the War 

of the Reform (1858-1860), that devastated much of the Mexican countryside and 

bankrupted the national treasury (Miller 1973, 5). To shield the Mexican economy from 

the fallout of war, the Mexican President Benito Juárez suspended “payment of principal 
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and interest on all foreign debts for two years” (Miller 1973, 6), inspiring French, British, 

and Spanish creditors to seek remittances. This drove the French from the coast of 

Veracruz to the city of Puebla, where they experienced their first major defeat under 

Mexican General Ignacio Zaragoza. While the French intervention did not end at the 

Battle of Puebla, instead enduring 5 more grueling years, La Voz de Méjico, a prominent 

bilingual newspaper in the United States, romanticized the ease of victory at a time when 

the United States was dominated by negative news of the Civil War. At the time, the 

Union had been enduring a series of losses on the battlefield against the Confederate 

Army, so the news of victory at Puebla was emphasized to boost morale for Mexican 

Americans feeling the weight of defeat on the northern side of the border. 

The account that was reported by La Voz de Méjico claimed to have taken place 

on May 5, 1962 and depicted the French General, Charles Ferdinand Latrille, comte de 

Lorencez, arriving in Puebla on May 4 and highly optimistic about the ease of a French 

occupation in the city, as French intelligence had mistakenly reassured him that Mexico 

not only welcomed French rule but that Mexican General Ignacio Zaragoza had already 

surrendered the city (Hayes-Baustista 2012, 59). The attack on the Fort of Guadalupe 

began at 11:30 on the morning of May 5, but as the day continued, it quickly became 

evident that Lorencez’s confidence had been misinformed, as the Mexican forces “fixed 

bayonets, left their defensive positions, and engaged the French in fierce hand-to-hand 

combat” (Hayes-Baustista 2012, 59), forcing the French troops to retreat. The French 

mounted one more attack up the slope of the fort but were retrieving their dead and 

retiring to their camp by nightfall. By noon on May 8, a short three days after the French 

expected to take over the city of Puebla in the name of France, the French forces retreated 
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as they were “unwilling to engage in combat any further” (Hayes-Baustista 2012, 60). 

What was meant to be a grand display of European power and retaliation in the 

reclaiming of Mexico after withholding their debt owed, ended up stopping the French 

monarchy in their tracks, unable to proceed any further. 

Newspapers from Mexico City dropped anchor in San Francisco by 7 A.M. on 

May 26 and made their way to the offices of La Voz de Méjico reading “Hurrah for the 

valiant Mexican soldiers!! Hurrah for the heroic General Zaragoza and his comrades” 

(Hayes-Bautista 2012, 62), and town after town across Alta California, Mexican 

Americans responded in overwhelming camaraderie. The outpour of enthusiasm for this 

particular victory was almost immediate for multiple reasons. First, the U.S. Civil War 

was being threatened by French support of the confederacy, as “an antidemocratic 

openness to the monarchical system of Napoleon III deepened among some southern 

whites'' (Kelly 2012, 348). Second, negative news cycles depicting Confederate victories 

over Federal troops hurt Mexican American morale after embracing the United States as 

their new home, so the unexpected Mexican victory “was a jolt of welcome news for 

supporters of Juárez and of the legitimacy of democratic government in general” (Hayes-

Bautista 2012, 64). 

The beginnings of the Cinco de Mayo Celebration 

Although the current American retelling of the Battle of Puebla misinterprets its 

celebration to be as significant as - or literally - Mexican Independence Day, the origins 

of the Cinco de Mayo celebration come from what it meant to California, Nevada, and 

Oregon during the Gold Rush and the American Civil War. The very first spontaneous 

celebration of the victory at Puebla took place in the Gold Rush town of Columbia, in 
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Tuolumne County, California shortly after the May 27 issue of La Voz de Méjico had 

arrived and Mexican patriotic assemblies across southwestern United States deliberately 

turned it into public memory. 

The reason why the origins of the Cinco de Mayo celebration started in 

southwestern United States can be traced back to the Treaty of Guadalupe Hidalgo in 

1848, which ended the Mexican American War and called for Mexico to cede one half of 

its territory in present day Arizona, California, New Mexico, and parts of Colorado, 

Nevada, and Utah (Berbusse 1958, 223). But while the border of the United States moved 

south, it also crossed over the Mexican people living in those territories and in doing so, 

forced an influx of Mexican residents into the newly acquired U.S. territory, where “there 

were an estimated seventy-five hundred Californios” settled (Hayes-Bautista 2012, 16).  

The Gold Rush only added to the swell when the early 1848 discovery of gold 

nuggets in the Sacramento Valley drew an approximate additional 300,000 people to 

California (Starr 1998, 61) and increased the already established majority of Mexicans 

living there (Clay and Jones 2008, 1005). These Mexicans would be the first individuals 

present in the United States to participate in the Cinco de Mayo celebration. While they 

had become American residents by circumstance, they still held patrimony for Mexico, so 

any narrative that made its way north of the border still appealed to them viscerally. So 

when the San Francisco-based Spanish-language paper La Voz de Méjico published the 

first account of what had happened at the Battle of Puebla on May 27, 1862 (Hayes-

Bautista 2012, 61), the official foundation for Mexican American perception of the event 

was formed. 

Commodification of the Cinco de Mayo Celebration 
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The first event to effectively compromise the integrity of the original Cinco de 

Mayo narrative was the end of the French Intervention in Mexico. Up until that point, the 

U.S. government had recognized the enthusiasm coming from the Mexican American 

community as an opportunity to promote its shared ideals of democracy - as the federal 

army defended democracy from the confederates and Mexico defended its democracy 

from the French - so it funded local celebrations to drive patrimony for the United States. 

However, an end to the French Mexican conflict led to a drop in interest from the public 

so future community efforts shifted to the more recognized celebration of Mexican 

Independence Day on September 15, and “California’s Cinco de Mayo became a 

sedimented memory without the firm institutional base that September 15 enjoyed” 

(Hayes-Bautista and Chamberlain 2007, 47). 

The preservation of this Mexican moment can be credited to a network of 

community-based organizations called juntas patrióticas Mexicanas, which originally 

started organizing four years after Mexico won independence from Spain during the 

summer of 1825 when it was decided that “the planning and implementation of the 

annual celebrations of Mexican independence in Mexico City were (to be) entrusted to a 

nongovernmental group” (Hayes-Bautista 2007, 6). This custom later arrived in Alta 

California with the 1834 Hijar-Padres colonizing expedition and eventually took 

advantage of the newly recognized cause for Mexican celebration with Cinco de Mayo. 

This was an opportunity for Mexican Americans to actively engage in the social 

construction of their own identities, defining Mexican American culture and acting as 

proponents of “freedom and democracy in both the United States and Mexico” (Hayes-

Bautista 2012, 178). But because the community-based juntas had to organize themselves 
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and rally their own support to promote the tradition, but “each junta came up with its own 

way to commemorate May 5” (Hayes-Bautista and Chamberlain 2007, 45). While 

enthusiastic in its mission, the celebration of Mexican democracy through the lens of one 

relatively insignificant battle was not enough to rally support from the community in the 

long term, and the juntas found themselves lacking the resources to preserve and promote 

the celebration any further. 

As juntas bowed out of their organizational role for Cinco de Mayo community 

celebrations, non-Latino private businesses saw the holiday as an opportunity to promote 

themselves by keeping the celebration active. Barker Brothers' furniture, for example, 

announced, “‘It's Cinco de Mayo and Fiesta time at Barker Bros.,’ and dedicated an entire 

floor to furniture, lamps, weavings, and art that showed the glamour and color of Old 

Mexico and Early California” (Hayes-Bautista and Chamberlain 2007, 54), seemingly 

filling the void that government support had left behind. Further evidence of the impact 

of commercialization could be seen on the evolution of Olvera Street in Los Angeles, 

where its plaza was originally the heart of the vibrant Mexican community living in Los 

Angeles back when California was part of Mexico in the 1820s, and later became the site 

of the original juntas themselves. In 1929, after decades of oversimplified representations 

of Cinco de Mayo by merchants and restaurants offering Cinco de Mayo activities and a 

unique Mexican American dining experience (Hayes-Bautista and Chamberlain 2007, 

48), the street and its celebration had become yet another tourist attraction. The potential 

for consumer-driven efforts only grew from there and “in the second half of the 20th 

century, big businesses also discovered the Cinco de Mayo’s summoning power” such as 

in 1990, for example, when the radio station KMQA-FM created the L.A. Fiesta 
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Broadway the weekend before Cinco de Mayo to capitalize on the conversation and 

extend the occasion (Hayes-Bautista 2008, 189). 

The celebration evolved from small promotions at local Mexican mom-and-pop 

shops to festivals where major corporations such as Sears, Target, and AT&T now 

sponsor everything from block parties to sold out concert venues just to borrow equity 

from the moment itself - a moment worth $1.5 Trillion in annual spending power (Henry 

2015). As appropriation shifted the emphasis of the celebration from historical 

remembrance to profitable entertainment, the narrative became vulnerable to biased 

commercial influence that prioritized profit over public and historical memory, resulting 

in oversimplified interpretations of the narrative for incoming participants. Non-Mexican 

American marketers and organizers now had the power to refocus the narrative on easily 

recognizable Mexican stereotypes to create a more generic - and therefore accessible - 

celebration for the masses. This is a recurring theme in the silencing of Cinco de Mayo 

because mainstream festivals are not always cultural performances meant to preserve 

Mexican history but are instead “about how organizers… see themselves” (Shutika 2011, 

206) opposite the culture being represented. 

Some communities around the United States still make an effort to maintain some 

semblance of authenticity in the promotion of Mexican culture on Cinco de Mayo - with 

examples including Portland organizers who are incorporating cultural performances with 

naturalization ceremonies or how a “San Diego coalition called Cinco de Mayo con 

Orgullo (Cinco de Mayo with Pride) is working to take back the holiday by focusing on 

the cultural and historical aspects” (Czekalinski and Nhan 2012). But beyond these 

limited examples, one could assume that the more of an oddity Mexican culture seems to 
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Americans, the more exotic it feels to experience it, and the more of an allure it creates 

for all participants. If the narrative then becomes so easily susceptible to perceptual 

hijacking from inaccurate beliefs, it silences any factual remembrance or the transmission 

of cultural significance. Commodification, or the process of reshaping human, social, or 

cultural value into market value, then took the most narrow and simplistic interpretation 

as a thematic anchor to intrigue the American public and execute its cultural money grab. 

Repetition as a form of narrative affirmation 

Human beings are often drawn to repetitive communal traditions to reinforce their 

cultural identities - a behavior that has been observed around the world and validated 

throughout history. As Hobson stated, human beings are social creatures and therefore the 

cyclical nature of rituals they practice as cultural observances “are a fundamental part of 

the human experience” (Hobson 2017, 260). But even as early as the fourteenth-century, 

scholar Ibn Khaldun referred to these cultural observances as ‘asabiyyah,’ the Arabic 

concept of “social cohesion” rooted in kinship but extended to tribes and nations through 

the sharing of ideology (Whitehouse 2014, 674). Durkheim (1915) later theorized that 

collective observance allows participants to affiliate with group members by creating 

“positive social outcomes such as cooperation, social cohesion, and perceived social 

support” (Hobson 2017, 270). In a more contemporary context, Rappaport (1967) saw it 

as a type of “cybernetic or monitoring control system” (as cited by Hobson 2017, 263) to 

help give insight into a group’s collective set of beliefs. Regardless of function, however, 

cultural observances allow for individuals to feel in the “company of those who feel and 

think” as they do (Marshall 2002, 362). This enables a sense of deindividualization and 

shared community that ultimately cements a group’s loyalty to one another. 
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When it comes to the impact of cultural observances on social ideology and 

individual beliefs, collective observances don’t hold as much power in the ordinary 

actions and gestures of community members, instead “their meaning is reinforced each 

time they are performed” (Hobson 2017, 260). It is in the repetition of these observances 

that they move from meaningless acts to “credibility enhancing displays” for the group 

ideologies underlying them (Whitehouse 2014, 675). Many of the world’s most well-

established observances have benefitted from centuries of repetition and attribution to the 

cultural DNA of their respective participants. In contrast, younger societies that have not 

experienced the same amount of time to cement their own collective observances still 

engage in debate around which traditions would accurately represent the core values and 

ideologies of that culture to the world – the United States being a prime example. 

Apart from a few major festive moments that observe themes like political 

ideology or religious affirmation, the United States hasn’t had centuries of observance 

repetition to fundamentally define the breadth of its cultural beliefs. As such, there has 

been consistent debate around cultural narratives and how they exclude or misrepresent 

its diverse population – one recent example being the reappraisal of Columbus Day as a 

misinformed glorification of indigenous genocide (Bighorse 2021, 114). Cinco de Mayo 

is another prominent example of a cultural observance marked by the repetition of a 

misinformed narrative by defining Mexican identity through stereotypical attire, food, 

imagery, and other cultural practices. The affirmation taking place as a result of this 

repetition is not an authentic Mexican narrative, but rather a narrow perspective 

influenced by the othering of Mexican people. Regardless of narrative accuracy, this 

characterization of Mexican culture only enhances American exceptionalism to 
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demonstrate that “when reality does not coincide with deeply held beliefs… 

interpretations force reality within the scope of these beliefs” (Trouillot 2015, 72), 

turning Cinco de Mayo into a reflection of America’s reductionistic perception of 

Mexican culture. 

Perhaps the most harmful aspect of the current observance of Cinco de Mayo is 

that it is often the only form of contact many Americans will ever have with Mexican 

culture at all. As such, it plays a critical role in the cultural exchange between Mexican 

culture and broader American society. In many ways, the moment itself is a cultural 

contact zone, what anthropologist Mary Louise Pratt would refer to as “social spaces 

where cultures meet, clash, and grapple with each other, often in contexts of highly 

asymmetrical relations of power, such as colonialism, slavery, or their aftermaths as they 

are lived out in many parts of the world today” (Pratt 1991, 34). The celebration of Cinco 

de Mayo itself becomes an annual contact zone in which individuals or societies who 

were geographically and historically separated come into contact with one another and 

experience a sense of cultural orientation (Long 2018, 4). The power of contact zones is 

that they hold the potential for mutually beneficial cultural exchange, but these spaces 

usually involve “conditions of coercion, radical inequality, and intractable conflict" 

(Long 2018, 4). While this conflict was more tangible in the colonial era, it still holds 

true in the modern observance of cultural moments when interpreted by Anglo 

participants. These modern contact zones create the conditions for conflict through the 

promotion of superficial tropes and stereotypes that fulfill the American desire to validate 

their preconceived associations of Mexico, not an authentic opportunity to broaden 

cultural and historical understanding.  
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Chapter III. 

The false transmission of Cinco de Mayo history 

The process of recounting any historical account is inherently vulnerable to a 

certain degree of silencing - as most of the history that is widely known is simply the 

story of “those who won” (Trouillot 1995, 3). But in the context of cultural traditions as 

the primary sources of a narrative, which represent the “inherited wisdom of the past'' 

(Eller 2018, 16), silencing has occurred when modern participation focuses primarily on 

the process of inheritance rather than the specific narrative being inherited. In other 

words, instead of focusing on recounting the events of Cinco de Mayo, the modern 

experience prioritizes general acknowledgment through festive mechanisms instead. It is 

through the reproduction and repetition of these mechanisms that defines the significance 

of Cinco de Mayo in American society and the role it plays in forming the ideologies of 

future generations, so the narrative that supports the established and dominant behavior 

effectively silences the original history of events. The mechanisms contributing to 

narrative silencing of Cinco de Mayo spanned far broader than those with commercial 

implications, however, and will be discussed further in this chapter. 

Influences of false transmission for Cinco de Mayo 

Cinco de Mayo is deeply symbolic of the Mexican American experience during 

the United States Civil War, yet its reproduction is widely adopted through the promotion 

of stereotypes that support a dominant narrative of American exceptionalism juxtaposed 

against the Mexican other - this shifts the celebration from a remembrance of historical 

importance to one of narrow American perspective. The result of false reproductions of 



 

19 

Cinco de Mayo history for over 140 years is a collective misunderstanding where most 

Americans think they are celebrating Mexican Independence Day instead (Shutika 2011, 

221), effectively erasing the original cultural narrative completely. What was intended to 

commemorate the experience of Mexicans living in the United States who were feeling a 

heightened sense of allegiance to their bi-national identities as democracy was threatened 

in both the Civil War in the United States and the French intervention in Mexico (Hayes-

Bautista 2012, 140), now focuses on a narrow and stereotypical interpretation of Mexican 

fiesta. Though commodification from small businesses made the narrative vulnerable to 

silencing, the false reproduction of history ultimately came from an annual celebration of 

a Mexican American ethnicity influenced by different Mexican American generations 

who held vastly different experiences and interpretations of their cultural identities. 

Mexican American culture is not just “a fixed set of customs surviving from life 

in Mexico, but rather a collective identity that emerged from daily experience living in 

the United States” (Hayes-Bautista 2012, 5). Therefore as “history is… the more or less 

conscious retrieval of past experiences stored in memory” (Trouillot 1995, 14), the 

cultural hybridization of incoming Mexican migrants in the United States, while central 

to the transformation and transculturation of Mexican American identity, also had the 

unintended impact of suppressing the history behind Cinco de Mayo - because every 

generation wanted to have their unique identities represented during the most prominent 

cultural moment for Mexicans in the United States. These individuals added to the 

original narrative with the beliefs and priorities of their respective migrant generations. 

So as first-generation Mexicans living in the United States during the Civil War shared 

the cultural spotlight with future Mexicans living in the United States at other pivotal 
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moments in U.S. history, Cinco de Mayo became an opportunity for all Mexicans to see 

themselves as part of American culture. Unfortunately, having later generations looking 

for representation meant that “Cinco de Mayo was reshaped by those with no memory of 

its origins” (Hayes-Bautista 2012, 178) nor what the celebration meant for Mexicans in 

the U.S. who needed hope at a time when the Union was falling to the Confederacy. 

As Trouillot explored, “silences enter the process of historical production at four 

crucial moments: the moment of fact creation (the making of sources), the moment of 

fact assembly (the making of archives); the moment of fact retrieval (the making of 

narratives); and the moment of retrospective significance (the making of history in the 

final instance)” (Trouillot 1995, 26). These themes can also be observed across the 

transmission of Cinco de Mayo history. La Voz de México published the initial source for 

Mexicans living in the United States, establishing the battle as a major victory in the 

context of ongoing Union Army losses. Juntas patrióticas did their best to archive the 

history but were motivated to rally Mexican national pride first and foremost. As they 

bowed out, businesses retrieved parts of the narrative that suited their commercial 

objectives. And as the celebration grew in popularity - a primary moment of cultural 

observance for the Hispanic demographic - its significance eventually became broadened 

to celebrate pan-ethnic hispanicity to make room for the ever-growing Latino population 

in the United States. In San Francisco, for example, “members of the BART (Bay Area 

Rapid Transit) Hispanic Alliance Cinco de Mayo Committee attempted to work within 

the status quo of Mexican cultural dominance by hosting a ‘Hispanic’ event under the 

aegis of the most widely known Latino culture-the Mexican” (Sommers 1991, 40) to 

transform Cinco de Mayo into a more inclusive celebration for all Latinos. The 
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reproduction of history resulted in an inclusive, but uninformed and incomplete retelling 

by the sources we rely on to legitimize the celebration itself. 

This increase of inclusivity was problematic on Cinco de Mayo because it had to 

rely “on the most stereotypical common denominators as cultural symbols” (Sommers 

1991, 35), which lacked the depth to create a truly meaningful cultural exchange, in order 

to resonate with a non-Hispanic audience. The desire to include the lived experiences of 

every migrant wave in one temporal moment was the active production of a new 

historical narrative. While preserving cultural identity of other marginal groups, Cinco de 

Mayo had one significant consequence – newer definitions of Mexican American identity 

fighting for prominence against older Mexican American experiences. Instead of being 

inclusive of all migrant generations - like those inspired by the ideals of the American 

Civil War, the irreplicable value of the bracero farm workers, or young Mexican students 

fighting for American civil rights (Hayes-Bautista 2012, 186) - the result of using Cinco 

de Mayo as a shared space for the broader Mexican American identity diluted the history 

in favor of collective representation. 

Another factor playing an important role in the yearly inaccurate transmission of 

Cinco de Mayo is the acceptance of a more American perspective by Latino communities 

as means of preserving any semblance of Mexican cultural identity at all. In the face of a 

long-standing war against cultures south of the border, this is a Mexican American 

example of transculturation - the selective adoption of the anthropological other in 

combination with the self to create something new (Arnedo-Gómez 2022, 125) and still 

preserve some semblance of heritage – that is a longstanding form of cultural survival 

across Mexican history. Evidence of these cultural combinations can trace back as early 
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as the Spanish conquest of the 16th century in cultural artifacts, like The Virgin of 

Guadalupe (Carrasco 2006, 163), that are still actively part of modern culture because 

they were designed for survival from oppression. The appropriation of cultural elements, 

like the sombrero which is a Mexican trope in the United States but synonymous with the 

agrarian revolutionaries of the Mexican Revolution in 1910 (Brunk 2006, 109), are forms 

of cultural resistance, where a marginal group puts those elements in service of the 

marginal group’s own needs - compromising their integrity in order to keep them alive. 

The ability to reinterpret new cultural traits to work for the group allows for “changes in 

the framework of oppression and aggression” (Batalla 2010, 139) within which the 

marginal group exists. 

Factors of interference with Mexican cultural identity. 

Despite the rich cultural pride rooted in the Mexican American community, the 

undertones of socio-political tension between the United States and Latin America have a 

dramatic effect on how Mexican Americans choose to show their pride, if at all. The rise 

of cultural intimidation is a growing threat to any form of cultural perseverance but has 

had a significant impact on the preservation of Mexican culture both through the 

perspective of familial heritage and education as a cornerstone of American DNA. Anti-

Mexican rhetoric has taken many forms in the United States - most of them centered 

around reasons for the militarization of the southern border (Payan 2016, 179) - but most 

recently saw an uptick when Republican Presidential candidate, Donald Trump, 

announced his candidacy on an anti-immigrant agenda (Neate 2015). This ongoing 

narrative has segregated Mexican culture opposite the American public as an 

anthropological other - defined by Edward Said as “the idea of European identity as a 
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superior one in comparison with all the non-European peoples and cultures” (Said 1979, 

15). In other words, as one school of thought “expresses fear about the impacts of 

immigrants - specifically Mexican immigrants - on the United States, its culture, and, 

most fundamentally, the "American" way of life” (Johnson and Hing 2005, 1348), in 

order to embrace what they believe to be “bilingualism, multiculturalism, the devaluation 

of citizenship, and the "denationalization" of American elites” (Huntington, 2005), people 

resort to changing the way the culture is represented to align closely with their own 

perspective rather than changing how they perceive foreign cultures. 

The result of this othering and marginalization is a rejection from many Mexican 

Americans to preserve their own culture. As Spanish language skills are now both “a 

source of ethnic solidarity and of social stigma" (Bedolla 2003, 264), one of the 

consequences of validating the false American perception of Mexican identity is a desire 

to assimilate. Today "85% of Latino parents say they speak Spanish to their children… 

But the share drops to 71% among U.S.-born second-generation Latino parents…and 

falls to just 49% among third or higher generation Latino parents" (Lopez, Krogstad, and 

Flores, 2018). In addition, “a high intermarriage rate and a decade of declining Latin 

American immigration is distancing some Americans with Hispanic ancestry from the 

life experiences of earlier generations” (Lopez, Gonzalez-Barrera, and López, 2017). This 

connection to Mexican heritage and identity then weakens even more with every new 

generation as “by the third generation - a group made up of the U.S.-born children of 

U.S.-born parents and immigrant grandparents - the share that self-identifies as Hispanic 

falls to 77%. And by the fourth generation - U.S.-born children of U.S.-born parents and 

U.S.-born grandparents, or even more distant relatives - just half of U.S. adults with 
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Hispanic ancestry say they are Hispanic” (Lopez, Gonzalez-Barrera, and López, 2017) or 

identify with hispanicity in any way. While Cinco de Mayo is one of the few cultural 

celebrations that keep the culture alive, it also adds another culprit to the silencing of the 

original narrative – a minority of Mexican Americans who identify with it. 

Underqualified sources of education for Mexican American history 

In addition to every cultural compromise limiting an accurate reproduction of 

Cinco de Mayo among the Mexican American community, misinformed education from a 

non-Mexican American perspective is yet another impactful dynamic in the false 

transmission of the celebration. While participation across the United States broadly 

follows similar approaches to reproduction of history, education is more nuanced. 

Beginning at what is likely the earliest level of exposure to the narrative, one study of 

elementary school social studies textbooks found an overemphasis on Cinco de Mayo in 

twenty-two titles compared to none involving any other Mexican holiday (Bauml and 

Field 2012, 91). But even in a curriculum heavily biased towards the more popular 

American celebration, there is a “generally superficial coverage of Mexico and its 

people” (Bauml and Field 2012, 90). Further evidence has shown Cinco de Mayo to 

unintentionally “reinforce students' perceptions of the… cultural ‘other’” (Hurd 2008, 

300) in high school classrooms. In many of those instances, the solution has simply been 

“to move away from promoting Mexican cultural celebrations altogether” (Hurd 2008, 

303). Ultimately, rather than correcting history in an attempt to mend cultural tensions, 

the problems that arise from the false reproduction of Cinco de Mayo in education have 

only been dealt with by removing the history from the conversation, eliminating any 

opportunity to bridge the divide. 
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And lastly, while education is likely the earliest structured introduction to the 

narrative, popular media paints a highly impactful yet often-inauthentic Mexican 

backdrop in American culture - one that is imprinted in childhood and reinforced 

throughout adulthood. In fact, “the United States… produces most of the media flowing 

through the international market while often importing little in return” (Rogers 2006, 

482), which suggests that ultimately whatever multicultural media Americans are 

exposed to is likely produced from the perspective of individuals not of that culture. The 

threat of inauthentic or inaccurate representations of culture in media is that the 

transmission of cultural narrative happens within the context of entertainment and 

therefore is not held to a higher, and more serious, standard. The narrative then becomes 

subtly, if not subliminally, imprinted in the audience’s mind and establishes a 

preconceived understanding and expectation about a specific culture long before the 

audience is ready or even capable of having any meaningful discourse about it. 

The impact of media on the Cinco de Mayo celebration is that whatever 

representations of Mexican culture have been portrayed on television and film have 

already built subconscious associations about those representations over time and 

consumers will look to see their expectations recreated during cultural celebrations – that 

is the culture they think they know. Even when the intent is positive and celebratory, 

however, these unconscious biases and misinformation will impact the history being 

reproduced in a negative way- evidence of which can be found in everything from local 

morning news segments for Cinco de Mayo focused on fiesta clichés and misappropriated 

Spanish expressions like “olé” (Jakle 2018) to 500,000 person Cinco de Mayo events 

across San Jose and Los Angeles where alcohol industry sponsors strip the cultural 
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meaning from the celebration so much that “Latino community groups organized a 

campaign to advocate for an alcohol-free Cinco de Mayo, using the slogan ‘Our Culture 

is Not for Sale’" (Alaniz and Wilkes 1998, 462).   



 

27 

Chapter IV. 

Research Study: Methods of un-silencing Cinco de Mayo 

As noted in the literature review, there have been many factors that contributed to 

the false reproduction of Cinco de Mayo history, but despite modern social and academic 

discourse reframing Cinco de Mayo as a moment of misinformation (Bender 2012), the 

focus of scholarship has been placed on the specific narrative being misconstrued and not 

on the mechanisms through which that narrative was transmitted into modern public 

memory. This nuance is meaningful because understanding the sources of transmission 

carries implications for academia, social activism, and identity within the Mexican 

American community to more effectively correct the history being told and promote an 

accurate narrative as the dominant interpretation, where doing so has the potential to 

rectify a longstanding shallow understanding of Mexican culture in America and turn 

Cinco de Mayo in the moment of cultural exchange it is. 

Hypothesis 

This research aims to support the thesis that the appropriation of Cinco de Mayo 

through sources of commercial promotion have the greatest influence on the modern 

public’s perception of its history - above all other sources of modern transmission like 

familial narratives or academic education. Additionally, an authentic Cinco de Mayo 

narrative is more suppressed for those who have only been exposed to television and 

media references of “fiesta” as credible sources of information, regardless of their 

generational connection with the Mexican American community. Theoretically then, 

participants actively engaging with the community, and closer to narratives coming from 
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family or educational sources, would tend to be predisposed to and champion a narrative 

with more historical and cultural references. 

Due to the scale and reach that brands and businesses are able to leverage through 

highly sophisticated marketing channels, they might be more capable of reinforcing a 

commercialized narrative into public memory with far more frequency than any 

alternative narrative, slowly erasing those narratives from the broader celebration. Even if 

cultural activists were to introduce a more accurate history into the public conversation, 

one could assume that the commercial appropriation is too profitable when promoted in 

its superficial form to justify pivoting the narrative into a more accurate history. 

In order to test this hypothesis, a research study was designed to explore different 

perspectives of Cinco de Mayo narratives among Anglo-Americans and participants 

belonging to different Mexican American different generations. Participants were asked a 

short series of questions about their experiences with Cinco de Mayo celebrations (see 

below) and probed further when answers required clarification or sparked additional 

questioning. The data collected from interviews were analyzed thematically, and 

discussion prompts were categorized in the following way: 

Recent memory recollection // 5 min 

• Did you participate in Cinco de Mayo this year? 

o If not, why not? 

• If so, tell me about your experience this year:  

o Who did you participate with? Where did you go?  

• As Cinco de Mayo approaches, what about it do you look forward to? 

• When do you start getting excited to start making plans? 
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Level of knowledge and exposure. // 5 min 

• What do you think Cinco de Mayo commemorates?  

• Where do you first remember being introduced to Cinco de Mayo? 

• Who introduced you to Cinco de Mayo? 

• Have you ever been exposed to a different interpretation of Cinco de Mayo? 

• If so, where did you learn about it? How do you feel about it? 

Level of participation // 5 min 

• How do you remember participating when you first learned about it? 

• How has that experience, or your perception, changed as you grew older? 

• Did turning 21 years old impact how you viewed and experienced the celebration? 

• How do you plan or prepare for the celebration today? 

Sources of narrative influence // 15 mins 

• What roles (if any) did the following sources play in your participation?  

o Individuals: teachers, parents, friends. 

o Media: TV, movies, social media, advertising/brands, news segments. 

o Businesses: grocery stores, restaurants/bars, general merchandise (Target, 

Walmart, Party City). 

Following the three hypotheses stated above, we expect that: 

1. Sources of commercial promotion will have the greatest influence in participants’ 

perception of accurate historical narratives. 

2. Social media will only reflect a commercialized narrative, despite being a major 

source for cultural awareness and dialogue. 
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3. Participants actively engaging with the Mexican community, and closer to 

cultural narratives passed down from family or formally presented in their 

education, will have a narrative with more historically accurate cultural 

references. 

Participant Selection Criteria 

Participants in this study were recruited to detail personal experiences about their 

exposure to education and participation for Cinco de Mayo throughout the Los Angeles 

area - as Los Angeles is host to the largest annual Cinco de Mayo celebration in the 

United States with up to 500,000 people (Wride and Legon, 1990). Participants were 

chosen to fulfil a non-probability sample using voluntary response sampling, where 

participants volunteered themselves via their response to a recruitment posting with 

UserInterviews.com (more detail on the research vendor below). Using a voluntary 

response sampling yielded a higher risk of sampling bias, so the conclusions made in the 

research are more limited - as some people will be inherently more likely to volunteer 

than others - but the aim was to develop an initial understanding of a small or under-

researched population to spark interest in further research and understanding. 

The primary characteristic for the sample was generational identity. As the 

scholarship detailed differences between how older Mexican American generations 

viewed and valued Cinco de Mayo compared to younger generations, the study aims to 

codify the nuance in different generational perspectives, as well as including the Anglo-

American perspective to capture a holistic understanding. As such, this research drew on 

primary data collected from 12 interviews categorized for participants to satisfy four 

types of cultural identity from people with and without Mexican heritage living in the 
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United States. The reason for designing the sample in this manner was to assess whether 

the same demographic factors that played a role in changing the narrative originally 

(waves of migration who wanted to see themselves represented in the cultural moment) 

are impacted differently by the sources that promote the narrative today. Finally, each 

cohort reflected an even mix between men and women, which is intended for fair 

representation across data collection, but not with the intent to compare data by gender: 

• (3) Mexican Nationals currently living in the United States. 

• (3) 1st generation Mexican Americans 

• (3) 2nd generation Americans 

• (3) Non-Mexican Americans 

In order to ensure that participants had previously participated in comparable 

celebratory experiences, participants also yielded a mix of ages ranging between 21–45 

(with the requirement that they were 21 or older on or before May 5, 2022). Defining the 

minimum age of participation in this study as 21 was important to ensure that all 

participants would have had exposure to the more popularized Cinco de Mayo 

experiences like block parties, bars, and nightlife in general. As such, all participants 

represented a spectrum of experiences - from grade school education to legal drinking 

age participation. 

Instruments for Data Collection 

Recruiting for the research was conducted in partnership with a third-party 

recruitment firm, UserInterviews.com. At the time of data collection in 10/26/22-

10/30/22, health regulations were in effect due to the coronavirus pandemic, restricting 
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fieldwork and interviews needed to be conducted via private video conference. 

UserInterviews.com published a recruitment notice to their national sample base and 

collected responses that fulfilled the recruitment criteria. Upon agreement to participate 

in the research, each participant was sent an adult consent form via email to sign and 

return via email prior to each participant's interview date. Each participant was then sent 

a unique password-protected Zoom link to access the interview from a location of their 

choice on the agreed upon date and time. Additionally, to reduce personal identifiers, 

participants were asked to set their Zoom display names in accordance with their 

demographic. For example, non-American Immigrants self-labeled as IM1, IM2, and 

IM3. Once the participant joined, the recording started on their 30-minute 1:1 interview. 

Interviews were conducted as semi-structured conversations in both English and 

Spanish to allow participants a more comfortable and more accurate account of their 

experiences. This was also designed to offer a potential comparison between the narrative 

influences that differ from English to Spanish fluency. For example, a preference for 

English and a hesitancy to speak Spanish by Mexican American descendants may have 

suggested weaker ties to Mexican identity and, therefore, a stronger exposure and 

influence on narratives coming from mainstream American media. 

Method of Analysis 

This study underwent an inductive method of analysis for interview transcripts. 

More specifically, it leveraged an inductive narrative analysis to find common patterns 

across the data set organically. Ultimately, the analysis objective was to highlight 

commonalities across participant beliefs and experiences, while mining for significant 

nuances throughout. 
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After the interviews were completed, interview video recordings (received with 

permission and consent) were transcribed to serve as the foundational qualitative data for 

the study. Data was then analyzed against the discussion prompts outlined in the research 

methodology above as: recent memory recollection, level of knowledge and exposure, 

level of participation, sources of narrative influence. A further deep dive into the 

qualitative data allowed the research to identify a hierarchy of importance among sources 

of influence. These sources were then reinforced by personal anecdotes, which added 

merit and context to the narratives that participants recalled around their unique 

experiences with the Cinco de Mayo celebration. 

Analysis of Research Findings 

The data collected across all interviews provides strong evidence to suggest 

accuracy of the study’s initial hypotheses. Regardless of demographic, the lived 

experience of celebrating Cinco de Mayo in the United States for Mexicans, Mexican 

Americans and non-Mexican American Anglos was manifested as a direct reflection of 

business promotion and commercial spaces for participation. In not one instance was a 

traditional source of education - such as school, friends, or family - credited with either 

an accurate or a more influential narrative to cement the purpose of participation. In fact, 

even formal education around Cinco de Mayo in academic environments was 

experienced as a direct reflection of commercial participation:  

“The brands and the commercialized version of Cinco is what is really 
driving the way we think about the story of Cinco de Mayo. It's not really 
celebrated for what it really is in its history. And it's just a way of people 
to either lower their prices on alcohol or sell certain Hispanic foods. That's 
it. Random advertisements, like grocery stores, or also certain things being 
sold at the mall. (First Generation - age 34, research participant, October 
2022). 
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While there was a desire to embrace heritage and cultural tradition, not all 

participants of Mexican American descent reported having a strong enough cultural 

foundation in their families to promote the true significance of the celebration. Likewise, 

recollections of any particular emphasis on Cinco de Mayo in school varied across all 

participants, so the hypothesis that participants closer to sources more likely to promote a 

meaningful narrative was inconclusive. Those participants who made any attempt to 

unearth a non-commercial narrative had to seek them out in local community efforts, 

rather than experience them in mainstream environments. But even in more intimate 

community events, commercialization played a major role in the funding of the overall 

effort through sponsorships and prominent brand placement. 

“With the amount of money that's there, I could see why that's happening 
and why people are forgetting what the actual holiday is and why it's just 
focused on the sales of it why people are forgetting what the actual 
holiday is and why it's just focused on the sales of it” (Second Generation 
- age 30, research participant, October 2022).  

The data collected across all 12 interviews yielded four unique themes that 

offered additional nuance to support each of the study hypotheses and highlighted future 

research opportunities that could expand upon the learnings: 

The influence of commercial promotion. 

The single most recurring theme across the data was the recollection that brand 

advertising and business promotion were responsible for defining the narrative that 

participants associate with Cinco de Mayo. However, brand advertising and business 

promotion were not seen as mutually exclusive as participants did not see a point of 

differentiation between media narratives in the advertising industry and the promotional 

material they might encounter at bars, restaurants, or grocery stores. To them, advertising 
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and promotion went “hand-in-hand” (First Generation Mexican American - Age 23, 

research participant, October 2022) as impactful sources of narrative transmission. 

Basically, it's kind of situational. If I'm not out and about or I'm at home 
around the time and I don't actually go by any restaurants, then it would 
have to be the media side of things. If I'm out and about going shopping, 
obviously a lot of stores will decorate and put out different items, certain 
items, appealing to Cinco de Mayo. (US National - age 34, research 
participant, October 2022) 

 Promotional material was consumed across a variety of media, but all 

thematically rooted in the perception that because people love discounts, the promotional 

narrative was “just a way for people to either lower their prices on alcohol, or sell certain 

Hispanic foods to say… ‘hey, this is the time to pretend to be Hispanic’” (First 

Generation - age 29, research participant, October 2022), appropriating a stereotypical 

image of Mexican culture as a thematic backdrop for a “day of drinking” (First 

Generation - age 42, research participant, October 2022) and creating a sense of novelty 

around a distinct drinking occasion. Ultimately, the othering of Mexican identity 

becomes the draw for mainstream consumption and festivity as a temporary excuse for 

unhinged behavior, not the richness rooted in the history of the moment. 

Among the many personal accounts documented of narrative transmission 

through enablers of commercial participation was a consistent prominence of beer brands 

like Corona (Mexican National - age 34, research participant, October 2022) or other 

Mexican spirits, like margaritas coupled with Mexican flags as garnishes promoted on 

talk shows with hooks like “let's show you how to make the many flavors of margaritas," 

or "can you make the perfect michelada?" (Second Generation - age 38, research 

participant, October 2022) for Cinco de Mayo. Television news segments then reinforce 

the commercial narrative through subliminal messages throughout the morning broadcast:  
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“They'll have a segment on Cinco de Mayo where it's a community in the 
neighborhood or a neighborhood is having some sort of celebration and 
there's somebody doing an interview and talking to them about what 
they're doing for Cinco de Mayo. Then it's just maybe on the weather it'll 
have a sombrero or pinata on Cinco de Mayo's day for that day of the 
weather. There'll be like Monday, Tuesday, Wednesday, Thursday is 
Cinco de Mayo, so on Thursday they'll have an image representing Cinco 
de Mayo or just stuff like that.” (US National - age 31, research 
participant, October 2022) 

In most cases, local news segments would remind viewers to stay safe by not 

drinking too much or by finding alternative modes of transportation to get home from the 

celebration in efforts of minimizing accidents or mishaps during the night (First 

Generation - age 29, research participant, October 2022), but this only reinforced the idea 

that the celebration is primarily meant as an excuse to consume alcohol. In fact, in no 

instance was alcohol absent from the Cinco de Mayo narrative. 

The reason brands and businesses were seen as inextricable in narrative 

transmission was because the experience from one to another was essentially seamless. 

After any initial exposure to a promotional Cinco de Mayo narrative – driving awareness 

and building anticipation - the consumer experience would lead them to their local 

grocery stores where they would encounter “end caps that celebrate Cinco de Mayo” 

(Mexican National - age 44, research participant, October 2022) leading them directly to 

Hispanic food or alcohol aisles to fulfill the experience they were drawn to in whatever 

advertising they came across. This consumer journey becomes the dominant experience 

during Cinco de Mayo and is methodically designed to intercept the public and encourage 

them to engage in commercial touchpoints - whether purchasing goods or planning for 

the event. The goal for the commercial sector seems to be seeding a desire for Mexican 

festivity and helping consumers live into non-traditional fiesta clichés associated with 

Mexican culture for a night of costumed fantasy before any social conversation has the 
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chance to showcase any authentic narrative that might discourage consumers from 

participating in such a stereotypical and inauthentic way. 

Media as commercial amplifier. 

For most participants, recent memory was dramatically impacted by the 

coronavirus pandemic, so most of their exposure over the past couple of years was not 

driven by their own participation, but by social content from their peers on social 

platforms like Facebook, Instagram, and Tik Tok showcasing individuals in commercial 

participation. Despite the current age of social media activism and emphasis on the 

cancellation of any cultural appropriation or misrepresentation, most of the content that 

participants recall seeing in relation to the Cinco de Mayo celebration was not accurate 

history retelling, but more specifically a source of narrative transmission that exposed 

participants to the moniker of “Cinco de Drinko.”  

My non-Hispanic friends call it Cinco de Drinko so they will get excited 
to get together too. It’s not the most authentic celebration, but at least it's 
an excuse to gather. (Second Generation Mexican American - age 38, 
research participant, October 2022) 

I think I was pretty upset when I got to college and realized that a lot of 
people, not Mexican ... Well, I think a little bit of everyone, but people 
that were not Mexican specifically would use it as a way to drink. They 
would call it Cinco de Drinko, at least where I went to school. And I just 
felt like it was a little disrespectful using that holiday as a way to just get 
drunk. I can't say I didn't partake in some of those activities, but I think it 
did bother me deep down because it's not an appropriate representation of. 
It's just like we took this holiday, and we kind of made it just a holiday to 
party, essentially. And so, it does bother me. (Mexican National - age 32, 
research participant, October 2022) 

The content that participants were exposed to on social media focused on this 

drinking-based perception as people only posted about what they were doing on that day, 

usually out drinking and socializing, and not about any cultural authenticity.  
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On social media, it's the happy Cinco de Mayo posts the day of, and more 
people out and about posting stories and TikTok posts of where they are, 
what they're doing. What they're doing that day is what I see, I think 
probably 90% of the time. (Mexican National - age 44, research 
participant, October 2022). 

This observation suggests that while there may exist culturally relevant content 

within their social ecosystem, many of their social networks were only compelled to post 

to their social media accounts on Cinco de Mayo to showcase how they were 

participating in the version of Cinco de Mayo that brands and businesses had been luring 

them to engage in for the weeks leading up and not an alternative – or more accurate -  

interpretation of the history. 

The inauthentic priorities of academic education. 

Participants who did remember some early exposure to Cinco de Mayo did so in 

their elementary-level education, but school only offered a brief overview of the history 

tied to broader Mexican recognition or a surface-level recollection of the history. They 

recall lesson plans from as early as preschool that underscored the date of the celebration 

in simple songs but while the date stuck with them as significant to culture, not enough 

emphasis was placed on the narrative to remember the rest of the words anymore. 

Because even in school we might have glanced over it, but it's not 
something that we kind of touched on. If you ask your teacher, they'll 
probably answer you, they'll give you a general answer. But it's not 
something that we specifically learn about that I can remember. It's been a 
while since I've been at school. (Mexican National - age 27, research 
participant, October 2022) 

It was actually a really big deal for me. I learned about Cinco de Mayo in 
preschool where they taught us the song: It’s Cinco de Mayo, the fifth of 
May… I don’t really remember the words anymore but they showed us 
folkloric dancing and I went home to tell my grandmother how excited I 
was so she leaned in with me. She made my dresses and signed me up for 
folkloric dancing and really was the reason why it was so ingrained into 
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my childhood. (Second Generation Mexican American - age 38, research 
participant, October 2022) 

Even those who tried to recollect any more substantial reference of an accurate 

history taught in grade school would find themselves fumbling through an explanation 

and eventually got too flustered to try and give a straightforward account: 

“It's the, if I remember correctly, the battle between Puebla, I want to say, 
and the French. And it's Puebla or Oaxaca losing, or winning, I think. So 
it's about a battle between Mexico and, I believe, the French, and then it's 
winning some sort of, maybe ... Yeah, I think they win, and that's what 
they're celebrating” (Mexican National - age 33, research participant, 
October 2022). 

Outside of an accurate Cinco de Mayo narrative, grade school education took 

advantage of the cultural enthusiasm around Cinco de Mayo as an opportunity to focus 

the learning agenda on more generic exposure to Mexican culture, customs, and people. 

Essentially, Cinco de Mayo became permission to learn about Latin American culture 

more broadly – or generically. Some participants only remember making piñatas in one 

of their classes (Mexican National - age 44, research participant, October 2022) while 

others remembered more of a spectacle to entertain the students. 

But I just feel like for that event, it seems like they put on a little more of a 
show. They do the traditional tacos, and they do dances, they play music, 
they set up the banners and that kind of stuff. Students and staff come to 
the event and then maybe last an hour or two and then that's it, it's over 
with. (First Generation - age 42, research participant, October 2022).  

While cultural customs like music and folkloric dancing have meaningful roots in 

Mexican culture, they are not being leveraged to educate students on their significance, 

but rather as a cheap tool for temporary amusement. These formal sources of education, 

where there is an expectation of accurate and unbiased transmission for any historical 

narrative, are simply alternative vehicles to promote the types of music, colors, and 

stereotypical attire depicted in the more popular commercial celebration. Even in 
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attempts by educators to expose students to more authentic narratives through more 

illustrative mediums like film, the “sepia toned” (US National - age 37, research 

participant, October 2022) examples recollected by participants also reinforced the 

stereotype of a seemingly barbaric culture on and south of the borderlands. 

Perhaps the most compelling – and even unsettling – piece of evidence collected 

in this study was a recollection from one particular Cinco de Mayo celebration 

experienced in a Middle School environment dramatizing how influential commercial 

promotion had become on consumers regardless of age. 

The first time I ever remember participating in Cinco de Mayo was they 
were giving out non-alcoholic margaritas in my middle school on the 
fifth. They were just giving out... I know, right? Piña colada flavored or 
lemonade flavored, just different kind of slushie drinks. It was a hot day 
that day. I just remember that that school was really big on school spirit. I 
think it was kind of like a fundraiser type of thing for the LatinX 
community that we had at that school, maybe for lower income people. 
(US National - age 31, research participant, October 2022) 

This example shows a deliberate role reversal of education from what is 

traditionally expected to be a source of historical accuracy to a reinterpretation of history 

based on the dominant promotional appropriation of it. While this evidence cannot be 

taken as indicative of American grade school education as a whole, it does show an 

apparent trend towards neglecting historical accuracy altogether and in favor of focusing 

narrative transmission on whatever version of history popular culture prefers to engage 

with and rally around. 

Misguidance from family perspective. 

Most participants reported participating in Cinco de Mayo by enjoying the usual 

dining occasion at a Mexican restaurant or going out for drinks but not a single 
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participant experienced a meaningful passing down of history for Cinco de Mayo from 

family members from older generations. Those who recalled having any exchange 

whatsoever regarding the topic of celebration with elder family were taught that the 

occasion was nothing more than a superficial celebration, which created a sense of 

precaution and shame for participating, so they would opt out of celebrating as well. 

These older family members would explain that because the occasion is not a broadly 

celebrated holiday in Mexico, then it should not be interpreted as anything other than a 

commercialized event. This negative sentiment inevitably kept participants from leaning 

in and having too much exposure to any version of Cinco de Mayo at all. 

My friend’s grandparents really (played a role in my participation) .... so 
they were very, "You celebrate Mexican Independence Day here." That's 
what they instilled in me, and we don't do the Cinco de Mayo. So, it was 
more from teachers and then obviously it turned into friends and their 
families. (Second Generation Mexican American- age 26, research 
participant, October 2022).  

Above all, participation conveyed a level of disappointment and frustration from 

Mexican family members who saw Americans taking the superficial forms of 

participation literally. 

So, my friends were just like, hey, it's a celebration of Mexican culture so 
let's get drunk. That's what Mexican people do, so we're going to drink. So 
it's just that whole ... since that's what they always saw, that's what 
everybody else around them kind of did. (Mexican National - age 27, 
research participant, October 2022). 

For the few participants who had specific family members to pass down a sense of 

importance rooted in the celebration, that importance manifested as the opportunity to 

emphasize and preserve broader Mexican culture, not Cinco de Mayo. In other words, 

this was a chance to elevate Mexican culture in the United States, not Mexican American 

ties nor the significance of the Battle of Puebla. In one instance, a participant recalled 
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seeing folklorico performances at her elementary school and telling her grandmother how 

excited they made her, which prompted her grandmother to recognize her enthusiasm for 

Mexican culture and ingrain it into her memory of the event by signing her up for 

folkloric dancing and making her folkloric dresses by hand (Second Generation - age 38, 

research participant, October 2022).  

As sources of narrative transmission, family members - both Mexican American 

and non-Mexican American - consistently reinforced the narrative that Cinco de Mayo 

was not a true Mexican Holiday, but a moment designed for eating and drinking in front 

of Mexican-themed backdrops. Even though the intent by older Mexican American 

generations was to discourage participation and discredit the commercial promotion of it, 

they were also complicit in indirectly validating the narrative that advertising had been 

pushing for years as if it were the only narrative that existed.  
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Chapter V. 

Discussion 

This research was conducted with the intention of contributing to an 

understanding of influences - both commercial and cultural - that define and effectively 

seed dominant cultural narratives in modern American culture while silencing cultural 

narratives from minoritized communities. Using Cinco de Mayo as a case study, what 

was originally expected to validate the hypothesis that modes of commercial participation 

are more impactful than traditional sources of education revealed instead an even more 

nuanced insight: not only does commercial participation drive more dominant narratives 

and more accurate educational narratives make less of an impact with the public - the 

findings suggest that the modes of participation are so influential that they are now 

informing sources of education themselves. 

Evidence of this observation includes Cinco de Mayo celebrations in schools that 

choose elements from commercial narratives to represent the celebration (in some cases 

as non-alcoholic margaritas mentioned above), social media content filled with 

reflections of celebratory provisions at local businesses (not cultural dialogue or 

historical references), and supposed community events crowded with marketing and 

promotion to keep the celebration focused on prioritizing the commercial experience. 

This finding shines a new light on the power of the commercial sector to redefine our 

cultural narratives, and it further demonstrates a leniency in the American education 

system to resonate with youth through more familiar and oversimplified representations 

of culture. Ultimately, participants were only aware of big brands communicating 

narratives around Cinco de May on a large scale, showing that if there is enough money 
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to be made by big brands and businesses, those brands and businesses will likely 

outspend any grassroots effort in order to make sure that their commercial narrative is the 

one that consumers are most often exposed to and inevitably influenced by. 

While participants noted a few experiences that made attempts at cultural 

authenticity for the celebration, one of the biggest threats to reinforcing and working 

authenticity back into the commemoration is that there is a significant lack of ownership 

around what specifically occurred on Cinco de Mayo among the Mexican American 

community. This is the group of individuals who are broadly expected to preserve and 

pass down the history of their cultural traditions, but they consistently disown the 

narrative of Cinco de Mayo as a superficial celebration. As a result, their descendants 

were never imprinted with any sense of accuracy, let alone significance, to educate other 

young Latino generations or their fellow non-Mexican Americans - so brands and big 

businesses take hold of that opportunity. Much like it did when juntas patrioticas were no 

longer funded to organize community celebrations on Cinco de Mayo in the 1860’s, the 

commercial sector is still filling in to keep the tradition alive today. The difference now is 

that they are not riding the coattails of community organizers – instead organizers and 

educators alike are now riding theirs. 

It may be unsurprising that sources of commodification are responsible for a false 

reproduction of the Cinco de Mayo narrative across mainstream culture, but the research 

succeeds in substantiating how deeply influential those sources are. So even though there 

is interest in celebrating authenticity in American history, like Hispanic Heritage Month, 

any tangible effort to inject accuracy into America’s Cinco de Mayo narrative could 

leverage these learnings to help focus that initiative. Additionally, commodification 
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pushed those who deserve ownership of the narrative - Mexican Americans - to reject its 

significance altogether, either because they rather take the opportunity to celebrate their 

own Mexicanidad on that day, they dislike what they believe the celebration to be, or 

they never learned about the real history at all. In any case, there is untapped opportunity 

to drive enthusiasm and demand for an accurate narrative within the Mexican American 

community if there were greater emphasis on the correlation between the Battle of Puebla 

and the American Civil War. Had Mexico not fought off the French forces, the Union’s 

chances of defeating the Confederacy would have been jeopardized. This nuance is a 

major piece of American history that could celebrate Mexico’s role in the United States 

enjoying the freedom and democracy it does today. The implications of amplifying such a 

powerful cultural narrative are endless, but at minimum they could boost cultural pride 

for Mexican Americans, positive association with Mexico among Anglo-Americans, and 

drive genuine ownership of this Mexican moment. 

The commodification of Cinco de Mayo is also too loud and profitable a narrative 

to be corrected on social media, as historical content in those channels falls through the 

cracks during moments of superficial celebration where users only recall festive 

participation. It is also not perceived as a big enough moment in Mexican history to 

dedicate a meaningful curriculum to it, so educators only use it as a festive prop to have 

broader lesson plans about Mexico; despite the impact that the victory at Puebla had on 

the American Civil War, even if minor. The history of Cinco de Mayo presents an 

opportunity for youths to learn about how inextricable Mexico-U.S. relations are, that 

these two states are so much more than bordering counterparts, but true comrades in their 

history seeking freedom and democracy - where victory in one state was a victory for the 
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other. As the United States has developed an “America First” culture, education on this 

history could reframe how Americans view themselves and their neighbors to the south. 

The research leaves us with one plausible path to un-silence Cinco de Mayo: to 

change the narrative, we must participate in it differently. Ideally, the celebration would 

emphasize the camaraderie of the moment, raising both Mexican and American flags to 

commemorate what this celebration has always been about - unity between neighboring 

countries. This wouldn’t just be another opportunity for Latino-community engagement, 

but American pride altogether. Among Latinos, the real history of Cinco de Mayo should 

be passed down as a badge of pride in the community - and not the shameful display of 

stereotype - to underscore the intangible role that Mexico (and Mexicans) played in the 

formation of the United States we know today. 

Research Limitations 

The findings in this research drew on very similar experiences among 

participants, but there were several factors that posed limitations to the types of 

experiences the research was exposed to. As interviews were conducted with residents of 

Los Angeles who had high exposure to public Cinco de Mayo celebrations, this sample 

group already had a significant level of exposure and openness to the concept of Cinco de 

Mayo. Whether or not they consistently attended the festivities in person, their proximity 

to Cinco de Mayo displays meant they were more likely than individuals in other cities to 

have more peripheral exposure to visual cues that promote the tradition subliminally - 

like decorations at local restaurants, promotions for larger community events, etc. 

Because this research did not account for individuals living in cities that may not 

emphasize the tradition to the same degree, or cities that do not emphasize the tradition at 
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all, findings should not assume a conclusive understanding of influential sources of 

narrative transmission, as participants had the advantage of reinforced exposure more 

often. Cities without a prominent cultural narrative to tap into might find it easier to 

simply reinforce the Mexican imagery they do have access to like televised 

representations or in many cases establishments deemed authentic like Taco Bell. This 

could be a future research path to continue to expand on our understanding of cultural 

narrative transmission in the United States. 

From a demographic standpoint, the research did not analyze the differences in 

the transmission of narratives between men and women. Considering that participation 

can traditionally take place in a home-based gathering, home makers and hosts, who 

statistically skew female, might pay a heightened level of attention to sources that inform 

ways in which they could facilitate their own Cinco de Mayo gathering for guests. 

Likewise, the research did not account for influences in males who are statistically more 

inclined to participate in social gatherings at bars and restaurants. Therefore, learnings 

regarding influential sources will remain broad and further research would be encouraged 

to broaden the sample size and delineate source influence and efficacy when engaged by 

a particular gender. 

Acculturation is also a potentially meaningful variable in the understanding of 

cultural narrative transmission. As this study interviewed Mexican Americans from 

different generations, the takeaway was consistent across the board - Cinco de Mayo is 

just an excuse to drink - but different levels of acculturation may yield either more of a 

hesitance or an enthusiasm to un-silence the celebration depending on the individual’s 

relationship to their cultural heritage. Acculturation has previously been measured across 
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a wide array of scales and instruments, but is generally a “multidimensional, bilinear, 

multi-item scale that evaluates identity, language competence, and cultural competence” 

(Center for Substance Abuse Treatment 2014, 253). Further research should be conducted 

to understand perception of the holiday and the desire to promote accuracy in moments 

like Cinco de Mayo across these different levels of acculturation and perception of 

cultural identity. 

While findings added evidence to suggest a heightened level of commercial 

influence on the cultural narrative of Cinco de Mayo specifically, they were not 

conclusive to other culturally based or highly commercialized traditions in the United 

States like the Irish St. Patrick’s Day or even other major Mexican moments recognized 

broadly by American culture like Día de los Muertos. Día de los Muertos has always had 

a consistent presence in the Mexican American community but saw a recent spike in 

mainstream popularity with the release of the Disney Pixar film, Coco, which drew initial 

criticism from Mexican Americans as Disney attempted to trademark the term “Día de 

los Muertos” and establish their ownership of the cultural celebration (Marchi 2022, 143). 

The growing commercialization of Día de los Muertos even jeopardized the authenticity 

of its ritual instruments, as “decorative items… are (now) mass-produced in Chinese 

factories (evident from their “made in China” labels)” (March 2022, 136). But when 

comparing the process of narrative transmission from Día de los Muertos to Cinco de 

Mayo, commodification could manifest in vastly different ways. Further research should 

compare the influence of transmission in different cultural celebrations as film and 

merchandizing might influence family-centered celebrations differently than how 
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drinking and partying influences celebrations traditionally recognized through more adult 

themes and settings. 

The intended output of this study was a contribution to scholarship around the 

transmission of the Cinco de Mayo narrative specifically as well as understanding its 

connection to Mexican American identity and the “othering” of that identity (Hurd 2008, 

300), but it could be leveraged in future research as one piece of evidence within the 

broader topic of cultural narrative silencing and the commodification of cultural identity. 

Further scholarship should be dedicated to expanding the study into other popularized 

traditions to identify and compare their influential sources of narrative transmission.  

Final Thoughts 

This research set out to understand the influences of cultural narrative 

transmission in modern American culture with a particular emphasis on the silencing and 

reinterpretation of history during Cinco de Mayo. It validated the initial hypothesis that 

sources of commercial promotion are currently most influential in seeding and 

establishing dominant culture narratives, because as vehicles of commodification – such 

as big brands and local businesses – they are the most prominent actors in the promotion 

and celebration that carries on the yearly tradition. The research also substantiated one of 

the biggest challenges to the transmission of accurate history being the lack of ownership 

from the Mexican American community not only in their understanding of the 

significance of the celebration but also in using the moment to promote their cultural 

pride. These barriers make it extremely difficult to un-silence the real Cinco de Mayo 

narrative because while brands dominate the cultural conversation, the individuals we 
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would look to in order to validate or invalidate that conversation are staying out of the 

conversation altogether. 

Having the Mexican American community engaged in an accurate promotion of 

history gives it the sense of cultural legitimacy it has been deprived of for generations. As 

of today, the community is primarily biased into the narrative that Cinco de Mayo is 

nothing more than a commercial holiday meant to appropriate Mexican culture for 

stereotypical participation with food products, at restaurants, or donning cliché Mexican 

attire. Until the Mexican American community can embrace the history of Cinco de 

Mayo as the moment it was - one of Mexican strength that uplifted the spirits of 

Americans during the Civil War – and promote it with the same unconditional pride they 

felt in 1862, it would be difficult to expect Anglo-Americans to seek out that level of 

authenticity on their own. 

With the Mexican American community engaged and inspired, we could build on 

their momentum by turning to educational opportunities as meaningful modes of 

amplifying cultural dialogue and un-silencing the true narrative. As young students are 

vulnerable to develop ideologies based on their years in formal education, it is critical 

that schools adopt a curriculum that highlights not only the real history of Cinco de 

Mayo, but the implications it had on the United States. This would drive awareness early 

and develop a perspective about the importance of Mexican culture in American history 

and modern American life. Additionally, having the discussion from a critical perspective 

can evaluate the current ways in which Cinco de Mayo is celebrated so students can be 

well versed in what the silenced history was and how the modern interpretation is 

problematic for both Mexican and Anglo-Americans. With a strong academic grounding, 
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a strong media initiative – in news outlets and through social platform content – could 

reinforce the accurate history for all adult Cinco de Mayo participants, engraining it into 

popular culture, and problematizing the stereotypes it previously amplified. Ultimately, 

the influence of commercial promotion shows us that the most effective way to un-

silence the narrative would be by turning the true history into a commodity too; not only 

turning the celebration away from the commercial appropriation it has historically been 

associated with but back into a moment of cultural appreciation as it started.  
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Appendix.  

Interview Transcripts 

Participant Cohort: Mexican National (US Resident) 

Participant 1 - Male Age 27 

• Did you participate in Cinco de Mayo this year? If not, why not? 

No, not this year. It's one of those things, since I moved cities and since I 
got older, like me and my family just kind of stopped celebrating pretty 
much any holiday at this point. 

• As Cinco de Mayo approaches, what about it are you looking forward to? 

Back when we did, like I said, we used to go to Plaza Mexico, which is 
pretty much just this big shopping area. It's pretty much primarily based 
around Mexican culture and all of that. So, they would have Baile 
Folkloricos and stuff like that. So, they would actually have the dancers. I 
would look forward to that. Every once in a while, they would have people 
come up and sing as well. Stuff like that. Just kind of being in that 
environment, especially for me. I'm Mexican. I was born in Mexico, so it's 
just kind of something that was nice to go back to because I don't 
necessarily celebrate as much. 

• What do you think Cinco de Mayo commemorates? 

All I know is that it has to do with Mexico winning a battle. Don't know 
when it happened, who they were fighting, why it's so important. Just 
know, it's like the gist of it that I have. My mom knows why, she told me a 
long time ago, but it's one of those things that I never kept up with. So, I 
just know that it had to do something with Mexico winning something. I 
don't think they won a war at this point. I think it's a battle. So, it's 
something along the lines with that. 

• Where do you first remember being introduced to Cinco de Mayo? 

I was in middle school? So, I was around 11 or 12 when we still used to 
celebrate it. So, I was still pretty young, and I was still with my mom 
primarily. So, it would be me and my mom just kind of going out and just 
doing that together. So as part of that I would actually kind of look 
forward to just spending time with my mom, and just doing something that 
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she likes because, well she's Mexican too, it's a bigger part of her culture. 
She spent a lot more time there and things like that. 

• Who introduced you to Cinco de Mayo? 

Just my mom. My mom's pretty much really into Mexican culture because 
well, it's pretty much her whole culture. She only speaks Spanish. It's kind 
of like her whole thing. So, she's the one that kind of introduced me to it 
and wanted me to not forget it I guess. Like I said, since I came here so 
young, she wanted me to not forget my Mexican side, my Mexican 
culture. I'm like a hundred percent Mexican, but she didn't want me to 
forget all of that aspect of my life since I was going to be here primarily. 

• Have you ever been exposed to a different interpretation of Cinco de Mayo? 

The only interpretation that I ever heard from other people, they just see it 
as the reason to drink, is the best thing. It was kind of ... even for me, it 
became an excuse to get my friends and be like, hey, we're celebrating 
something, let's go get drunk. That was kind of the reason. So, it was just 
more of a party for the other people that are not Mexican. Even in my past 
relationships with people that are not Hispanic or anything like that, it was 
always just kind of like, hey, it's just a party. It was never like, hey, we're 
celebrating together or anything like that. But it was never like we're 
celebrating Cinco de Mayo. It was just more like, we're calling it a Cinco 
de Mayo party, even though it's just a party for us. 

• When you first learned about Cinco de Mayo, how did you participate? 

When we didn't go to Plaza Mexico, we would celebrate just within our 
family, we'd just have a party, go to a park or something or just 
somebody's houses and actually bring food. Of course, we would kind of 
celebrate it, but it's not like we knew exactly what it was about. It was just 
more celebrating together as a family and enjoying that time together. 

• How has that experience, or your perception, changed as you grew older? 

It's just a party… We weren't going to watch dancers or anything on TV or 
just have somebody sing or anything like that. It was just going to be us 
drinking, eating food and that was it. So now I’m just indifferent to it. 

• How do you plan or prepare for the celebration today? 

For me, I would not actually be interested in doing something like that. I 
would actually like to celebrate it because I do ... Like I said, it's 
something that I don't get to interact frequently at all at this point, just 
because my work doesn't necessarily have too many people that are 
necessarily Mexican, straight Mexican, I guess, as my friends they are a 
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lot of mix and match pretty much. So, it's just something that I would like 
to interact with, again, like my culture, the only person that I get that 
culture from right now would be my mom if at all when I do kind of see 
her. 

• What roles (if any) did the following sources play in your participation? 

o Individuals: 

Because even in school we might have glanced over it, but it's not 
something that we kind of touched on. If you ask your teacher, they'll 
probably answer you, they'll give you a general answer. But it's not 
something that we specifically learn about that I can remember. It's been a 
while since I've been at school. 

o Media: 

So mostly advertisements, maybe TV or movie shows, how other people 
celebrate. It's pretty much just primarily beer advertisements that go with 
Cinco de Mayo, or alcoholic drinks. So, I feel like they do just see it, okay, 
it's just a party. I'm like, it's just, we're just celebrating Mexican culture in 
general, instead of celebrating something specific and we're going to 
choose to celebrate it by getting drunk. Corona comes to mind, actually I 
think I'm pretty sure, yeah because I wouldn't always go grocery shopping, 
I guess. So, I didn't come across it, but I would always be home with the 
TV on, and it's a lot of ads, especially growing up ... So, my friends were 
just like, hey, it's a celebration of Mexican culture so let's get drunk. That's 
what Mexican people do, so we're going to drink. So, it's just that whole ... 
since that's what they always saw, that's what everybody else around them 
kind of did. 

o Social Media: 

Just some of my friends that I follow, it's usually just them with a bunch of 
beers or a case, some bottles or something like that. Then just kind of sell 
it with a little caption at the bottom, celebrate Cinco de Mayo or 
something like that. So that's as much as I see about it on my feed, It's, 
we're drinking. 

o Businesses: 

Watching somebody on a TV show celebrate Cinco de Mayo, it's always 
the party, but for me going to the Hispanic grocery store that's close by, I 
feel like it's based more around celebrating with your family. It's more of 
a, hey, try this great food with your family. Get together and enjoy quality 
time with your family instead of just the drinking part of it. 
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Participant 2 - Male Age 33 

• Did you participate in Cinco de Mayo this year? 

I'm trying to recall if I did anything. If anything, probably going to some 
Mexican restaurant to have margaritas and tacos. But that's to the extent 
that I would've done any sort of celebration on that day. 

• As Cinco de Mayo approaches, what about it are you looking forward to? 

Yeah, I think for the most part is just trying to, to a point, promote 
Mexican culture and put it in the spotlight. It's very festive. There are all 
the Mexican colors. There's mariachi. There are margaritas, tequila, right? 
So, they are highlighting some of those things that are tied to Mexican 
culture the best way they can, because obviously the history of Cinco de 
Mayo's a little different. I don't think that's brought into the celebration. 
So, I think it's more celebrating Mexico, I would say. 

• What do you think Cinco de Mayo commemorates? 

It's the, if I remember correctly, the battle between Puebla, I want to say, 
and the French. And it's Puebla or Oaxaca losing, or winning, I think. So, 
it's about a battle between Mexico and, I believe, the French, and then it's 
winning some sort of, maybe ... Yeah, I think they win, and that's what 
they're celebrating. And it's not celebrated all over Mexico. I think it's 
celebrated just in that area where the battle happened. So, I think people 
have, unless I'm wrong, people might have a misconception that it's all 
Mexico that celebrates Cinco de Mayo, but I don't think that's necessarily 
true. 

• Where do you first remember being introduced to Cinco de Mayo? 

School. Elementary school… some sort of introduction to Mexico and its 
culture. And probably in school it's where I learned a little bit more about 
it, but I probably forgot the details at this point, but I think it was just kind 
of highlighting Mexico as a whole. Especially in the Spanish classes in 
high school, they talk in more detail about the history, but I remember 
there's certain events around Cinco de Mayo for politics, and I think that's 
... There may have been some other performances from outside 
organizations… like dances with machetes. That's what I remember pretty 
well. But in terms of elementary school, middle school, and junior high 
was mostly the introduction or highlighting some aspect of Mexican 
culture. 

• Have you ever been exposed to a different interpretation of Cinco de Mayo? 
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Yeah, I think I was pretty upset when I got to college and realized that a 
lot of people, not Mexican ... Well, I think a little bit of everyone, but 
people that were not Mexican specifically would use it as a way to drink. 
They would call it Cinco de Drinko, at least where I went to school. And I 
just felt like it was a little disrespectful using that holiday as a way to just 
get drunk. I can't say I didn't partake in some of those activities, but I think 
it did bother me deep down because it's not an appropriate representation 
of. It's just like we took this holiday, and we kind of made it just a holiday 
to party, essentially. And so, it does bother me. It bothered me for a while, 
and then I think now it's now ... I mean, now that I'm not in school, it's not 
a big deal, and probably why I don't celebrate it as much. 

• How do you plan or prepare for the celebration today? 

Yeah, yeah. I mean, there were maybe some sort of event in college 
definitely, probably all revolving around some sort of party, to be honest, 
of some sort. Nothing really having to deal with the event itself. I know in 
the past, my company has probably sent out some sort of, or attempted to 
send out some kind of context around the event, because they wanted to 
shed some light on the celebration. It's just for DEI efforts. But yeah. If I 
ever did something, it was probably around some sort of celebration. 

• What roles (if any) did the following sources play in your participation? 

o Individuals: 

I think on the side of teachers, you have to have or create a curriculum that 
is educational, right? And I think they took this idea of, okay, we're 
highlighting a battle in Mexico in a certain region. How do we bring that 
into the classroom? And I think you have to just, you can't really focus on 
just one state, right? You have to focus on just a high level, and that's the 
country of Mexico. So, I feel they kind of have to work with that and just 
kind of figure out, okay, how do we educate students? And they use it as 
an opportunity to talk about Mexico as a whole. 

o Media: 

And it's just also, I mean, it came from just what you watch on TV, right? 
So, you would see certain things on TV that maybe organizations had 
performances and they would talk about it. Or on Spanish TV, Univision, 
you would hear something's happening, or maybe local TV. So, it kind of 
just got passed down. You kind of learned a little bit about, oh, this event 
is where you go to taco Tuesdays, or this event is about tequila and 
celebrating almost like that's the Independence Day versus the actual 
Independence Day from Mexico. 

o Social Media 
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So for people, I feel like the media had to do a lot with it. And then social 
media, too, to an extent, right? People started posting pictures wearing 
sombreros and having themed parties. So that kind of just sticks to you. 

o Businesses: 

People love discounts, I mean, or some sort of deal. The restaurant or bar 
wants to promote or by using the holiday to bring people in. I think that 
has a higher impact than ... And I don't even know if a lot of cultural 
groups want to promote Cinco de Mayo, because it's not a holiday that's 
fully acknowledged in Mexico, like I said earlier. It might be more of a 
state-by-state. So, it's been commercialized by Americans to be what it is 
today. 

Participant 3 - Female Age 44 

• Did you participate in Cinco de Mayo this year? 

This year I didn't, only because I had just had a baby and he was a month 
old. We ordered food. We ordered Mexican food because that was the 
most I could do. Normally we do something, but this year we didn't. 

• As Cinco de Mayo approaches, what about it are you looking forward to? 

Food and alcohol, seriously. That's the first thing. And just celebration. To 
me, I just feel like there are a lot of colorful, big parties. 

• What do you think Cinco de Mayo commemorates? 

Well, see, when I was younger, I used to think it was like a second 
observance of Mexican Independence because there is no real meaningful 
tradition in Mexico on the topic, but I really don't know why it's celebrated 
here considering it commemorates a random battle. 

• Where do you first remember being introduced to Cinco de Mayo? 

Oh God, probably as a kid in elementary school doing arts and crafts. I 
went to elementary school in the U.S., so I remember making pinatas in 
one of our classes, and then they probably taught us the history of it, but I 
don't remember. But we did a lot of arts and crafts stuff, I remember that 
every year, coloring or drawings. But I do remember making a pinata 
probably in fourth or fifth grade. I remember that. 

• Have you ever been exposed to a different interpretation of Cinco de Mayo? 
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I think for me it's more from the community. Because of where I live. 
Well, where I live, we're either Croatian, Italian or Mexican. So, we do 
have a big Mexican community here. And like I said, I had a lot of 
Mexican friends and classmates and so I feel like I learned just from my 
surroundings more than anything, people celebrating, people talking about 
it, having parties. It was always parties, always food. It was sweets. The 
Mexican candy, I remember that pinatas. And then as I got older it was 
tequila and Coronas and it just always to me was a celebration. 

• How do you plan or prepare for the celebration today? 

Oh God. Before kids, we would just party. It was about the bars. It was 
about Acapulco Restaurant down on the waterfront, no longer there. Yeah. 
They had Cinco de Mayo fiestas every year. So, we went there a lot. Once 
I started having kids, we did more of friends, houses, and parties. I have a 
lot of Mexican friends. I'm 100% Mexican. My kids are half, so I try to 
instill those roots into them. But it's really more house parties or 
sometimes, I live in San Pedro, that's a big Mexican community. So, 
they'll do downtown Mexico festivals the weekend before if it falls on a 
weekday. 

• What roles (if any) did the following sources play in your participation? 

o Individuals: 

On social media, it's the happy Cinco de Mayo posts the day of, and more 
people out and about posting stories and TikTok posts of where they are, 
what they're doing. What they're doing that day is what I see, I think 
probably 90% of the time. 

o Media: 

Obviously, the last few years, social media advertising for sure, all the 
beer companies. Oh my god, what's the one I follow? Oh, there's Del Real 
Foods. And I know they do big Twitter parties and give away a bunch of 
their food or coupons for free stuff, prior to Cinco de Mayo so you have it 
in time. They had a Cinco de Mayo party pack and all this stuff. That's in 
the recent few years, I remember. And maybe also, I remember seeing 
stuff on the news for parades, more in downtown LA. social media, I do 
see a lot, I think. 

o Businesses: 

Yeah. Yeah, I have. I've seen endcaps celebrate Cinco de Mayo, end caps 
with different foods. And I think maybe it's because of where I live, 
obviously, but food, alcohol. Yeah. So, I've seen it in grocery stores I 
think every year probably. 
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Participant Cohort: First-Generation Mexican- American 

Participant 4 - Female Age 29 

• Did you participate in Cinco de Mayo this year? 

No, I did not. Well, it's not traditionally something actual Hispanics 
actually celebrate from Mexico, because what we celebrate is more 
Independence Day, which is September 16th. And this holiday was more 
of, basically, a war that was fought off from the French. I believe we had 
fought off Napoleon III, but it only happened in one area, which is Nepal, 
or I'm not sure if I'm pronounced... Or Pablo? I don't know if I'm 
pronouncing it right, where it took place. But not all of Mexico celebrates 
it at all. 

• What do you think Cinco de Mayo commemorates? 

I feel it's just embracing the Hispanic culture, but I feel that not a lot of 
people know the background on why Cinco de Mayo is even celebrated. 
They believe that's our Independence Day, and it's not. 

• Where do you first remember being introduced to Cinco de Mayo? 

The first time I did, I was probably a teenager. I was probably 12. It was 
decorated throughout certain towns or certain Hispanic areas. But like I 
said, most Hispanics themselves did not really engage in it. 

• Have you ever been exposed to a different interpretation of Cinco de Mayo? 

It was only here in America. Because around the time I traveled to Mexico 
around that same celebration time, Cinco de Mayo wasn't much of a big 
celebration. If anything, Mother's Day was. 

Los Angeles was a big thing. Bars made such a big impact for Cinco de 
Mayo. And it was mainly talked about in other cultures rather than actual 
Hispanics themselves. I would see Caucasians, the white, I mean, Asians. I 
believe some African Americans as well, but, like I said, it seemed it was 
just a holiday for people to embrace Hispanic heritage, mainly for drinking 
and food. 

It's a bit upsetting, because they have the history wrong, and they're not 
willing to understand what it really means. Rather than, "Hey, this is 
Mexico's Independence Day, we're going to all just get drunk because they 
were free from the French." And I'm like, "That's not exactly what 
happened." But I just feel that... It's nice to know that there is a holiday, I 
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guess, for people to embrace Hispanics. I mean, we are right now in 
History Heritage Month, but Cinco de Mayo has a whole different 
meaning that it's kind of falling out. And I feel it's the same thing, kind of 
like St. Patrick's Day. No one's coming to the understanding of, "What are 
these holidays for?" 

• How do you plan or prepare for the celebration today? 

I used to participate, but once I came to the realization that this wasn't an 
actual Hispanic celebration, because being Hispanic myself, this isn't 
something we all celebrate, it seems like it was kind of like the Irish 
holidays, St. Patrick's Day. It's just basically an excuse for everybody to 
drink. 

• What roles (if any) did the following sources play in your participation? 

o Media: 

Well, since, right now, most people have streaming, not a lot of people 
come across commercials or the news. But back then when Good Day 
L.A. was a thing, I would remember, "Hey, this is what Hispanic..." They 
would put these certain recipes into things like, "Oh, this is what is going 
to be great for Cinco de Mayo," like guacamole or something like that. 
You know? 

That one is one of them. I believe there were other cooking shows, so 
Rachael Ray's. There were other newscasts as well like NBCs like, where 
they would let people know, "Be careful out there, be safe. Don't drink too 
much." But other than that, those were the only places. I mean, I believe, 
now, I do get newsfeed in social media, Facebook, Instagram, YouTube. 
But it's mainly the same thing, just people giving out recipes, telling them 
to be safe out there if you over drink, and that's it. 

It has come to a point now, due to the fact that certain Hispanics are 
speaking out about it, like the recent Cinco de Mayo people, Hispanics 
finally spoke out and said, "This is not our Independence Day," and finally 
are talking about the history. So now, it's becoming a debate. But people 
are still... Other cultures that want to embrace it, still take it as, "Hey, it's 
only about food, and it's only about drinking." 

o Businesses: 

The brands and the commercialized version of Cinco is what is really 
driving the way we think about the story of Cinco de Mayo. 

It's not really celebrated for what it really is in its history. And it's just a 
way of people to either lower their prices on alcohol or sell certain 
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Hispanic foods. That's it. Random advertisements, like grocery stores, or 
also certain things being sold at the mall. It's like, "Hey, this is the time to 
pretend to be Hispanic." 

Participant 5 - Male Age 42 

• Did you participate in Cinco de Mayo this year? 

I did not do anything for it. I have in the past, mainly when I was younger. 
There was school events, there would be some sort of party that they 
would throw or get the whole school together, that kind of stuff. But as far 
as going to an event, a Cinco de Mayo event, no, never. 

Well, for the last couple years I've been out here in Texas and it's just me 
and my girlfriend, so we don't really go out and do any of the festivities, I 
should say. The reason why I have done this in the past, I want to say at 
least a couple years ago during school, because for the holidays, for Cinco 
de Mayo, they would have a celebration where they would prepare food 
and they would do dances and that kind of stuff. People would dress up 
with the folkloric dresses and that kind of stuff, like traditional Cinco de 
Mayo type stuff. 

This was in San Diego, so I was going to a dental school down there in 
San Diego. Majority of San Diego, I would say there's a good amount of 
Hispanic population down there, so a lot of the teachers and a lot of the 
staff are Hispanic, so they're going to obviously want to celebrate that 
tradition, but they were celebrating other events as they happen. But I just 
feel like for that event, it seems like they put on a little more of a show. 
They do the traditional tacos, and they do dances, they play music, they set 
up the banners and that kind of stuff. Students and staff come to the event 
and then maybe last an hour or two and then that's it, it's over with. 

• What do you think Cinco de Mayo commemorates? 

As far as I know, it was a battle that was won. That's really where it came 
from, but the independence was in September. I know it was Mexico 
against the French. 

It almost seems like people don't really know what they're celebrating, 
because for the longest time when I was a kid, I used to think that that was 
the Independence Day for Mexico, and it wasn't until I got older that I 
understood that it wasn't. 

• Where do you first remember being introduced to Cinco de Mayo? 
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Oh, it would probably have to be in elementary school. I would say 
somewhere around the age of seven or six, somewhere around there, 
because they typically do the celebration. I went to school in Los Angeles 
and a lot of Hispanic population is down there. They would do events like 
that, too. Similar, but on a smaller scale. 

If I remember, I want to say they dress up the class with Hispanic heritage 
type stuff. Even though it's not super authentic to the heritage much, but 
they would dress it up as such, and then they would also do an event 
where kids would dance around and play music and that kind of stuff. I 
don't believe that they would change any of the food or anything. Nothing 
special like that. 

I do remember my parents explaining what it was, because it was 
confusing where you think that it was like the 4th of July here. But I 
remember my dad explained to me, basically what he told me was that it 
was nothing special. It wasn't a day like the 4th of July here or what the 
Independence Day would be. Basically, what I got from it is that the 
people that were born in Mexico downplayed it as not a celebration. 

• Have you ever been exposed to a different interpretation of Cinco de Mayo? 

Well, okay, so there's not a specific thing that they're projecting. What I 
like is that it brings up the Mexican culture, whereas I feel like it only gets 
recognized during the Cinco de Mayo timeframe and then in September. I 
feel like there should be more recognition towards it. I at least enjoy the 
fact that it's there, but I also do feel that it is represented in a negative way, 
because if I had not been explained what the Cinco de Mayo was or what 
it represented, the media and TV to me, I would just understand it as a day 
of celebration, a day of drinking, a day where it's like a St. Patty's Day 
type thing, where you feel obligated to go and drink that day because it's 
just a day of drinking. I do feel like it's misrepresented it, but I appreciate 
that it's there, because I feel like we do not have enough. 

It paints it as an excuse for drinking or partying for that day. The same 
could also be said for 4th of July, but when you think of 4th of July, you 
think of fireworks and freedom and rights. When you think about Cinco de 
Mayo, you think about drinking and partying and just letting unwind and 
just being irresponsible. 

• What roles (if any) did the following sources play in your participation? 

o Individuals: 

I do remember, not from my mom, but my dad did explain to me what it 
was. But like I said, he didn't seem like it was anything special, he just 
downplayed it. 
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On social media, unless they were, say, at an event because of the day off 
or that kind of situation. I do remember people posting some stuff when 
they say Cinco Drinko. I don't know if you've ever heard that expression. 
I've seen that type of post on people's stories. 

o Media: 

I think definitely the TV, the commercials. That's really what I remember 
growing up. That was my source of information, and you grow up thinking 
that this is a day off, obviously, it's a day of celebration, but they don't 
really explain what that is, so you just assume that it's the 4th of July for 
Mexico. I don't listen to a lot of radio, but when I used to back in the days, 
I do remember there being a lot of commercials on there, too, for Cinco de 
Mayo. 

In commercials, the majority. I'm sure it gets painted through TV shows 
and movies, but I think primarily, it comes from commercials. Obviously, 
the beer commercials definitely celebrate it. Boxing, the sport. Not so 
much all sports, but boxing definitely promotes fights on that weekend or 
that month. They always have Canelo Alvarez fighting. Right. Obviously, 
it's sponsored by Modelo and that kind of stuff. Definitely the beer 
companies' commercials and some sports. I wouldn't say all sports, 
because I've never seen basketball, or the NFL paint a big game on Cinco 
de Mayo or anything like that. 

In movies, obviously, those kinds of things will come up, but not as much 
as the commercials do. 

o Businesses: 

I don't remember seeing anything. I'm sure there is. I maybe don't really 
pay attention. But nothing like you would see on say Labor Day, where 
you see sales or anything like that. I've never seen discounts for Cinco de 
Mayo or anything like that. At least not on social media. 

Participant 6 - Female Age 23 

• Did you participate in Cinco de Mayo this year? 

So, I didn't really do anything culturally related, I feel. I did go out and 
drink. I don't know if that counts. And I did get Mexican food. I guess I 
would consider that some sort of a celebration. My roommates and one of 
my roommates are also Hispanic. So, we're like, "We should do it." We 
went to... I don't remember. It was a bar restaurant in L.A. I can't 
remember which one though. Since I became able to drink. It was, I guess 
an excuse but also just a reason to celebrate Cinco de Mayo. 
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• As Cinco de Mayo approaches, what about it are you looking forward to? 

I would probably say end of April is when I start talking to my friends 
about what we want to do and things like that. And I feel for us it's really 
just a time to eat really good Mexican food and just have a good time. 

• What do you think Cinco de Mayo commemorates? 

Well, I know the basic history of the day and the battle of Puebla and 
stuff, but honestly I feel growing up as a Mexican American, I feel I didn't 
get as much exposure as I wish I did. I feel the basis of my knowledge is 
just from school textbooks and history class and things like that. And even 
my dad, who was born in Mexico, I was talking to him about it actually 
and he was, "I don't even celebrate it here." So, I think growing up for me, 
I didn't have that much exposure and I feel the older I got the more I felt it 
was almost commercialized, which is how I see it more now. 

• Where do you first remember being introduced to Cinco de Mayo? 

Yeah, I think when I was a child, I knew what it was, but when I began to 
start actually learning about it and just seeing it more around I would say it 
was when I was in middle school, high school. I would say one of my 
history courses was definitely in middle school, but when I actually 
remember it would be high school, a history high school course. 

We did actually have some celebrations. My school was pretty diverse and 
took pride in celebrating different cultures and ethnicities. So, I do 
remember a lot of teachers would put up flags and things like that and I 
don't think it was very much Hispanic people who were singled out or 
anything crazy you had to speak about. But I do remember there was some 
representation in the classroom on that day. It wasn't anything crazy but 
there was a level of acknowledgement. 

• How do you plan or prepare for the celebration today? 

I think the only time I remember participating when I was in high school 
or middle school, that was... I remember one day I think one of my 
teachers just asked if anyone wanted to dress up or something because I 
remember my dad had a sombrero for some reason. So, I remember 
bringing that to class and I think I wore it. I'm not really sure. It was more 
generic. 

I think, yeah, just because I feel it takes away the cultural significance of it 
because it's just so, "Oh it's another day." And then I also think even 
myself, I'm guilty of this, but I feel no one really knows what Cinco de 
Mayo is for and the reason why it's even celebrated. So, I do think it has a 
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level of how seriously people take it or not and why exactly it's being 
celebrated. 

• What roles (if any) did the following sources play in your participation? 

o Businesses: 

I think it's honestly just America and consumer culture and just this 
country finding anything to capitalize on. I think that's where it comes 
from because a lot of holidays it's... When I think about Christmas for 
example, it's just a selling point. So, I think the part of that that bothers me 
is then this is how we see culture appropriation when it comes to that 
specifically. So, I think they go hand in hand. 

I feel like it's seen as just a big celebration and I feel like it's a lot of food, 
drinks, beer, very much seen as a party, which I feel is also why my 
friends and I participate in that way because it's an excuse to have fun and 
stuff. But I think a lot of people see it that way and people are Cinco to 
drinko and stuff like that. It's very... I always see tequila brands too, 
promoting on that day. I don't know if that answers your question. 

I feel like there's no balance at all. I feel like with commercials and stuff, 
I've just never seen any historical background or context. I feel like 
everyone... I guess brands and companies just assume people know about 
it or maybe they just don't really care. But I don't really feel like there's 
any connection. I feel like when I see an image that's promoting the day, 
it's very just, "Let's party, grab your loved ones. Let's drink." That type of 
image. 

I think brands will have Cinco de Mayo deals and things like that. And I 
always see a lot of sombreros and Mexican attire in photographs and 
things like that. 

o Individuals: 

I think it's heavily through media and especially social media. I feel like 
you see a lot of Cinco de Mayo related things on Twitter and Facebook 
and Instagram stuff. So, I think that's where people get a lot of their 
knowledge from. Sometimes I'll see parades and actual celebrations and 
things like that. 

Participant Cohort: Second-Generation Mexican- American 
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Participant 7 - Female Age 38 

• Did you participate in Cinco de Mayo this year? 

I did not, unfortunately, because my grandmother passed away the day 
after and my mom missed the passing because I asked my mom to watch 
my daughter’s Cinco de Mayo performance, so she wasn’t there and now 
it's a bit of a sore subject for my family. 

• As Cinco de Mayo approaches, what about it are you looking forward to? 

These days we just try to get the family together, so it's a nice excuse to 
connect more than anything. My non-Hispanic friends call it Cinco de 
Drinko so they will get excited to get together too. It’s not the most 
authentic celebration, but at least it's an excuse to gather. 

• What do you think Cinco de Mayo commemorates? 

I know it commemorates the Mexican victory against the French but I 
don’t really know the history about that war or why that victory was 
particularly important. 

• Where do you first remember being introduced to Cinco de Mayo? 

But it was actually a really big deal for me. I learned about Cinco de Mayo 
in preschool where they taught us the song: It’s Cinco de Mayo, the fifth 
of May… I don’t really remember the words anymore, but they showed us 
folkloric dancing and I went home to tell my grandmother how excited I 
was, so she leaned in with me. She made my dresses and signed me up for 
folkloric dancing and really was the reason why it was so ingrained into 
my childhood. 

• Have you ever been exposed to a different interpretation of Cinco de Mayo? 

Well, I have a few friends who are from Puebla, and for them, it's not 
something that's ignored. If they're from Puebla, they're very proud of it. 
They celebrate it. Cinco de Mayo isn't just a day of drinking. And so my 
best friend is from Puebla, and his mom is very 'You can drink, but 
remember why you're drinking.' And she'll throw a little Cinco de Mayo 
gathering with traditional foods from Puebla. I'm not a fan of the cuisine, 
but she always invites us over and she just wants to share in the 
experience. And she wants to make sure that it's not something that dies 
with her generation, I guess. 

And her kids don't seem like they want to have kids anytime soon, so she's 
trying to spread it out to their friends so they can share it to their kids, if 
we're at that age. And so, I feel like people from Puebla are probably 
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stronger rooted in that celebration. But I feel like any other Hispanic isn't 
really interested in learning about the history of it. If they didn't grow up 
with it, it's not something they want to pick up as adults, like, "Oh, let me 
learn about this. 

• How do you plan or prepare for the celebration today? 

I want to pass it on because it was such a big deal to my grandma. She 
wasn't from Puebla, she was from Chihuahua, in a little town, and I've 
been there around Cinco de Mayo, and I'm like, "So are we going to 
celebrate?" And they're like, "Well, it's not that big of a deal. Yes, it's 
important, but we're just going to have a little dinner." And I'm like, my 
grandma didn't make it seem like this. She made it seem like it was a big 
deal. 'Cause she went all out at our house cooking and making sure the 
Mexican music was playing and just creating an ambience of... I felt it was 
culturally enriching, but when I celebrated in Mexico, in her little town, it 
was a little different. But again, I feel like it's not about the actual cultural 
historical event anymore. It's all become very like, "Oh, it's about 
drinking, it's about nachos, tacos." That kind of celebration. 

• What roles (if any) did the following sources play in your participation? 

o Media: 

People learn that story from the media. Non-Hispanic people like that. To 
them, that's all they see. When we celebrate Cinco de Mayo, they're like, 
"Okay, so if I'm just on the outside looking in, I see drinking and I see 
food and I see music and that's it." But they don't see the reason for all of 
that. It's like if a different religion was looking in on Christmas and they're 
like, "Well, I see a tree and I see gifts and I see people gratified by 
something that's monetary as opposed to my religion." So, I feel that's an 
accurate comparison. They're on the outside looking in and just 
summarizing it and it doesn't do it justice. 

I feel a lot of it is just around alcohol and drinking. Because instead of 
calling it Cinco de Mayo, a lot of people call it Drinko de Mayo. And we 
see it on the commercials where they have a beer and a Mexican flag in 
the background, or a margarita and the Mexican flag, little garnish on 
there or something. And the talk shows, "Oh, let's show you how to make 
these many flavors of margaritas." Or "Can you make the perfect 
michelada?" That's not what it's about, but that's what the talk shows and 
the commercials are focusing on. 

Participant 8 - Female Age 26 

• Did you participate in Cinco de Mayo this year? 
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Yes. This past year we had a school celebration and that's all pretty much I 
did, was just at school. I helped with, we had the little presentation we had 
in the morning, but personally I didn't celebrate it. 

Yeah, so I work in private school, and we have chapel in the morning and 
it's kind of an all-school assembly for the elementary school. And today 
actually we had Latinx Heritage Month chapel. And so, we did students to 
tell their stories of their Latinx heritage. And then later on in the year, 
obviously in May we have Cinco de Mayo. And so, in the mornings we'll 
have our Spanish teacher present that morning all about Cinco de Mayo 
and kind of give a little bit of information just about the history of Mexico 
too and stuff. And that's something that the whole elementary school 
participates in. 

• As Cinco de Mayo approaches, what about it are you looking forward to? 

I don’t personally celebrate it much. 

• What do you think Cinco de Mayo commemorates? 

Yeah, I know people confuse it with Mexican Independence Day, which is 
in September, but it's about the Battle of Pueblo. So, it's just another battle 
that was fought that Mexico won. So, I think the biggest thing that we 
stress is that it's not Mexican Independence Day, that that's a whole 
different celebration. And I mean I have a lot of white friends that to go 
out that day to go celebrate by getting Mexican food, but I don't really do 
that much either because I don't want to fall too much into cultural 
appropriation. But also, I'm not one that celebrates it as a family thing 
either. 

• Where do you first remember being introduced to Cinco de Mayo? 

I feel like it has just always been through school because my family 
doesn't celebrate it all that much. So, I think that growing up I didn't 
celebrate it with my family even though I am Mexican. But I feel like it's 
always just been through school and through friends, because I have a lot 
of Hispanic friends, so friends who celebrate it. 

• Have you ever been exposed to a different interpretation of Cinco de Mayo? 

Yeah, I mean feel like it was, I mean, this was a lot of years ago so I feel 
like maybe it was more so appropriated to just let's have fun food or the 
colors, things like that. I mean, I think that now I mentioned I have friends 
that like to go out and they just use it as a time to go out and eat Mexican 
food and I mean, I feel like stores and companies make a big deal about it 
too, especially food and drinks. They make a big deal about it too, as a 
consumer type of thing. 
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• What roles (if any) did the following sources play in your participation? 

o Individuals: 

Yeah, I mean, I definitely think it's appropriate to celebrate if it's 
something that culturally resonates with you. I have some friends that do 
celebrate it and they always have since they were little. And I think that 
that's one thing. It makes sense, it's a commemorative type of holiday. And 
then I have friends that only want to celebrate because they want to go out 
and go to happy hour. And that's something different that could border on 
appropriation. 

Teachers only. Again, yeah, my friend’s grandparents really... so they 
were very, "You celebrate Mexican Independence Day here." That's what 
they instilled in me and we don't do the Cinco de Mayo. So it was more 
from teachers and then obviously it turned into friends and their families. 

o Media: 

Yeah, I feel like media in general has the same narrative. They make it 
seem like a party. It's something that oftentimes borders on cultural 
appropriation, but it's definitely seen as a party thing and a cause to 
celebrate. But I feel like social media can take different aspects, depending 
on who you follow. Some people really do try to explain it. What is it? I'll 
see some of my friends re-posting what is Cinco de Mayo type of thing. 
But then, whereas traditional media, I feel like the news would tell a story 
about maybe someone who's Hispanic or something for Cinco de Mayo. I 
feel like that's all I could think of for it. 

That's all. Yeah, that's what I think, acknowledge how the culture exists, 
but not... It's either that or it's just literally explaining what Cinco de Mayo 
is. Yeah, definitely just acknowledging but not really going more into 
depth than that. 

I feel like that's more of a thing because it's just more of a, it's just a... It's 
like St. Patrick's Day. It's just a cause to eat and drink and just party type 
of thing. That's what they market it as. 

And then I feel like I personally don't celebrate it because I just never 
have. And then I worry that if I'm doing it just by going to El Torito, it's 
going to be cultural appropriation or just kind of dumb. I wouldn't want to 
put it out there on social media. "I'm at El Torito celebrating the $2 tacos." 
It just doesn't feel like that... That doesn't feel like the proper way to 
celebrate a holiday. Would I partake in a carne asada deal at Ralph's? 
Sure. I don't think it's wrong, but yeah, that's kind of how I see it with 
different populations of people. 
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o Businesses: 

Yeah, I think that mainly, the first company that comes to mind is Ralph's, 
the grocery store. They're always big on Cinco de Mayo. I have no idea 
why. It's the whitest store. But I feel like they always have really big sales 
for Cinco de Mayo on beer or on carne asada and stuff like that. I feel like 
it's kind of a big thing like that in a consumer way. I feel like they always 
have either radio ads for it or I've seen... Yeah, I feel like radio or just 
paper ads as well that come in the mail for groceries. And yeah, I feel like 
they come to mind. But also, definitely restaurants and stuff like that too 
that have tacos and stuff like that too. 

Yeah, I feel like they are trying to convey that it's just a fun celebration. 
It's a time where we can all get together no matter who you are, no matter 
if you're celebrating with family or friends, let's just get together and make 
it a fun barbecue type thing. I think that's what, definitely a celebration, 
not a commemoration. It's something fun. 

I personally feel like I see promotions in stores a lot. I feel like it's just a 
cause for, let's put all this Hispanic food on sale, that kind of thing. I feel 
like it would be in store promotions. I don't really see a whole lot of 
brands themselves as Cinco de Mayo things. I'm thinking of a tortilla 
brand or something. They don't do a Cinco de Mayo special edition or 
something. I feel like it's more in-store. 

Participant 9 - Male Age 30 

• Did you participate in Cinco de Mayo this year? 

I did. Cinco de Mayo as, I'll call it the Americanized version where it's just 
like, "Oh, let's go obviously have some Mexican food and margaritas," 
something like that. So, albeit not in the traditional sense like that, but 
that's what it's become in my opinion is just like, "Oh, let's recognize and 
celebrate it like that." 

We actually went to a couple of different events. I'm a Soho House 
member, so they had a little event over at the Warehouse in Downtown 
LA, the Arts District. So they had a DJ there, a sponsored cocktail from 
Patron. They had a taco vendor there too. So just setting the vibe with a 
Latin DJ, playing songs like that all night just to curate that environment. 
So that's when we did that. After that, we went to a comedy show just 
because we had tickets for that. And then after that, we ended the night 
over at a restaurant by the Grove with a margarita nightcap. 

They had Mexican imagery as decor... How can I explain those? Those 
colorful flags on the string where it's that teal, blue, pink, orange, yellow, 
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green. So, they had those as decorations there. In terms of another visual, 
tangible thing, I'd say the margarita, the drink, of course, just mostly 
associated with Mexican culture and stuff like that. That was on the menu. 
That was the drink we had is the nightcap as well. So yeah, those are a 
couple of things. 

• As Cinco de Mayo approaches, what about it are you looking forward to? 

I associate the holiday with drinking, so depending on what day it falls on, 
some years it'll just be like, "Oh, we're just going to do something casual." 
Other years it'll be like, "Oh, it's a Friday. Let's go out and barhop or make 
a bigger event out of it." 

• What do you think Cinco de Mayo commemorates? 

Because Cinco de Mayo, that's what everybody gets wrong. It's not 
actually the... No, I'm sorry. I'm confusing the meaning with it now 
because it's the independence from Mexico, but that wasn't it. So that's 
what everyone else thinks. Well, I know that's why everyone gets 
confused every year, but it's not the independence. We do celebrate it on 
that day, but I don't know why we celebrated on that day when it's not the 
original. 

• Where do you first remember being introduced to Cinco de Mayo? 

I went to a small private school in LA, and even though majority of the 
students were Hispanic or Latino, it was definitely still introduced as the 
5th of May, but just as a recognition of Mexican culture. The actual 
meaning behind it, I'm sure they told us at school. But just as you keep 
going on growing up, just the meaning, it just falls off as you get into 
different schools, as your friend groups merge and your student body 
merges as well. 

In elementary school, we would have a carnival, a Cinco de Mayo 
carnival. So, it'd be a bit of a celebration where it'd be like, oh, the classes 
would each make something different. Since it was a carnival, it was a half 
day of school. And then before that leading up, it'd be an activity like, 
"Oh, we're going to make maracas or something like that out of toilet 
paper rolls." So just something like an activity that's just like, "Oh," and 
that's one of the musical instruments and then you would be able to go out 
and shake them during the fair, do all that stuff. And it was a typical 
carnival where you play games and ate food, stuff like that. 

• Have you ever been exposed to a different interpretation of Cinco de Mayo? 

Just another holiday like St. Patrick's Day, something like that. Just 
another excuse for people to get together and drink. 
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• How do you plan or prepare for the celebration today? 

Probably at least a week before, depending on what it is, who's in town we 
start planning. Again, things change every year with friends moving away 
or people visiting, friends coming back. So, it usually changes. But in 
terms of going out, I'd say we usually keep it local. Again, I'm in here at 
West Hollywood, so there's a few Mexican restaurants down Sunset that 
we can walk to or just places where we can drink and gather and have a 
good time as opposed to, I don't know, let's just say going all the way or 
driving somewhere far, for example. 

• What roles (if any) did the following sources play in your participation? 

o Individuals: 

I’m second generation, so it was never really like, oh, Mexican holidays 
weren't super big things. I never had any cousins that had quinceañeras or 
anything like that. So, I guess in my household specifically, Spanish 
culture, obviously we had Mexican food and my grandparents spoke 
Spanish, but Spanish culture wasn't the major influence, because I was 
going to school and we were being taught in English and speaking English 
in school. I was learning that way. So that was my experience with it. 

o Media: 

I think you would see some of it too in marketing and advertising. The 
whole point of it is to drive sales and to get something more from it. Let's 
use a beer company for example Corona. I remember one year we went to 
Fiesta Cantina. So, all the beer companies and other beer girls, other beer 
wraps with the little sombreros and all this marketing swag, which 
amplifies it like, oh yeah, it's a drinking holiday. Oh, here, enjoy a 
Mexican beer on this major Mexican holiday. So, you'll definitely see a lot 
of the pushes that drive for me at least, oh, it's just another day to party 
and celebrate, and that's what I consider it to be. 

Well, for sure Corona, Modelo, with brands like that. Those are the 
primary ones that come to mind from what I've seen and what I've 
experienced. 

o Social Media: 

Well, in terms of social, I was going to say I sign up for newsletters like 
the infatuation, which is all about food. So, they tell you where to eat in 
different cities. I know them and KCRW, they'll do the things to check out 
in LA this week. So, they'll do like, "Oh, celebrate Cinco de Mayo at these 
10 outdoor patios," or, "Where to get a margarita on Cinco de Mayo." So 
again, it's not so much about the culture and the experiences. I'm sure they 
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do things at museums around here, but it's more so where can you go out 
and celebrate this holiday that is now just, oh, drinking and have a good 
time. 

So, with the amount of money that's there, I could see why that's 
happening and why people are forgetting what the actual holiday is and 
why it's just focused on the sales of it. 

o Businesses: 

I would see that, acknowledge it and be like, okay, but that for me 
personally wouldn't like be like, "Oh, Cinco de Mayo's around the corner. 
Let me go ahead and look up my calendar and start planning my event or 
my details, anything like that." But let's say week of or week before, if I 
was in the grocery store and I did see, "Oh, perfect pairing, Tostitos 
tortilla chips and salsa, perfect pairing for your Cinco de Mayo get 
together," whatever, then that would trigger something because it's closer 
to the date and because it's right there where I can bring it home with me. 
It's not something I'm just looking at not. It's something that I can grab and 
go with me. It's something I can touch. 

I can't touch the beers from the billboard. And the billboard, I'm just 
driving by. That's not my main goal. I'm not driving to look at billboards. 
Put it at the supermarket, I'm there to shop, I'm there to pick things up. So 
if I see that, it might be like, "Oh hey, this is right here. Oh, that is around 
the corner. I don't know what I'm doing yet, but I'd rather have this on 
hand so I don't have to come back. If I end up having people over, If I end 
up going out, I already have it here." So it's easier for me to bring that 
home with me. 

Participant Cohort: Non-Mexican American (US National) 

Participant 10 - Male Age 31 

• Did you participate in Cinco de Mayo this year? 

Not this year, but I have several years in the past. 

• As Cinco de Mayo approaches, what about it are you looking forward to? 

Since I became an adult and old enough to drink, it's been an excuse to go 
out and drink. There has always been good deals at restaurants for 
margaritas and tacos and I've always just been a fan of tacos. I know it's 
not what Cinco de Mayo is all really about, but to me what I was raised on 
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in my family was just having good food, spending time with friends and 
family and enjoying the beginning of summer. In Washington, it rains a lot 
and May is the first month where it's kind of sunshiney so you can wear 
shorts and a t-shirt in normal weather. It's just been excuse to have a good 
time. 

• What do you think Cinco de Mayo commemorates? 

I think that's what, cinco is five and Mayo is May, so I'm just celebrating 
the 5th of May. I don't know what it represents culturally or historically. 

• Where do you first remember being introduced to Cinco de Mayo? 

The first time I ever remember participating in Cinco de Mayo was they 
were giving out non-alcoholic margaritas in my middle school on the fifth. 
They were just giving out... I know, right? Pina colada flavored or 
lemonade flavored, just different kind of slushie drinks. It was a hot day 
that day. I just remember that that school was really big on school spirit. I 
think it was kind of like a fundraiser type of thing for the LatinX 
community that we had at that school, maybe for lower income people. 
Recently I invited a bunch of friends over and we had some drinks, and we 
did some tacos and we just kind of celebrated the day. It wasn't necessarily 
tied to any type of cultural thing; it was just an excuse to have a good time 
with friends. 

I was raised in Washington State in Thurston and Pierce Counties. The 
middle school that I went to was Yelm Middle School in Yelm, 
Washington. Like I said, they just were really big on school spirit. They 
had lots of different assemblies. They had people coming in from all over 
the world doing speaking and everything. It was probably one of the most 
school centric vibes that I've ever had. 

• Have you ever been exposed to a different interpretation of Cinco de Mayo? 

I think it was just because I didn't really have a lot of people in my area 
that were Latin or South American or anything like that, so I don't really 
know where it came from. I know that they decorated with sombreros and 
pinatas. I hate to say it but it's really whitewashed. 

• What roles (if any) did the following sources play in your participation? 

o Media: 

Probably the news or advertisements on TV. Just beer commercials are 
like they're having a party at the beach or it's the beginning of summer, 
starting to be warmer weather, an excuse to get out and enjoy nature and 
be around people and maybe playing volleyball or having a barbecue or 
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just something along those lines. I think it all has to stem from advertising 
and social media and TV. I think those are the main influences just 
because I don't have a person or a group of people that have influenced 
that directly. 

TV would be the news is a big one. They'll have a segment on Cinco de 
Mayo where it's a community in the neighborhood or a neighborhood is 
having some sort of celebration and there's somebody doing an interview 
and talking to them about what they're doing for Cinco de Mayo. Then it's 
just maybe on the weather it'll have a sombrero or pinata on Cinco de 
Mayo's day for that day of the weather. There'll be like Monday, Tuesday, 
Wednesday, Thursday is Cinco de Mayo, so on Thursday they'll have an 
image representing Cinco de Mayo or just stuff like that. 

o Social Media: 

I might be scrolling along and see maybe a friend is a part of a group that 
does a Cinco de Mayo concert or a benefit or maybe even a meet and greet 
at a park or something like that. They'll have a flyer up and it'll say Cinco 
de Mayo celebration. It's usually got the typical Mexican colors or South 
American colors or whatever of pinks and blues and greens. Just really 
bright. What comes to mind is just sombreros and pinatas and stuff like 
that. I hate to say it. 

o Businesses: 

Advertising would be in a magazine. There'll be a beer. A beer or an 
alcohol advertisement and it'll just be people at the beach in summer wear 
a Hawaiian t-shirt or something like that. I don't know. That doesn't really 
sync into Cinco de Mayo, but it just shows people having fun and 
enjoying. The weather and I think, yeah. That's kind of influenced me and 
my adult years to have an excuse to go out and drink is because of those 
advertising or tactics I guess you could say. 

I would say it would have to be hand in hand. Basically, it's kind of 
situational. If I'm not out and about or I'm at home around the time and I 
don't actually go by any restaurants, then it would have to be the media 
side of things. If I'm out and about going shopping, obviously a lot of 
stores will decorate and put out different items, certain items, appealing to 
Cinco de Mayo. I actually work as an assistant manager at a grocery store, 
and we just had an employee appreciation day and we dressed up every 
day of the week in a different type of way. 

I know that we kind of do things that are around the holidays or different 
types of holidays. I wasn't working at this store in May, so I don't what we 
did then, but I know at my other store we just had deals on carne asada 
and pollo asada or maybe some beer deals, some chip deals, salsas, 
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anything that represents that kind of culture we had a deal on so that 
people would be more influenced to purchase. Like I said, it's kind of 
situational. If I'm out and about, then it's going to be restaurants and stores 
and retail. If I'm at home it's more so the media. 

Participant 11 - Female Age 24 

• Did you participate in Cinco de Mayo this year? 

Not this year. I was at work... Actually, I was working, and we did, I'm a 
dog groomer, so we had bandanas and stuff that we were throwing on the 
dogs that had tacos on them and things like that, that were kind of cute. 
But overall, because I was working, I didn't really do anything. 

• As Cinco de Mayo approaches, what about it are you looking forward to? 

Yeah, usually I'll go try to find live music, mariachi, or something like that 
through friends and go to a local, authentic Mexican restaurant or 
something like that. I've always kind of done that since I was young. 

I always loved to cook, so part of what drew me into learning more about 
it was the fact that food is a hugely cultural thing. I always thought it was 
interesting to learn about different recipes and stuff like that across all 
kinds of cultures. So, in Spanish, the idea that in our Spanish classes that 
we were able to learn about something and share those recipes, I was 
really excited because I could share it with my family who was more on 
the white side, and they had no idea how certain things were prepared and 
they were always like, "Wait, this is really good." And I was like, "Yeah." 
Otherwise, our food was kind of bland growing up. 

• What do you think Cinco de Mayo commemorates? 

Yeah, we would always touch on it and talk about it, but we would... After 
learning the history about the victory over the Battle of Puebla, we would 
sort of go into what are the different kinds of ways that people celebrate 
and honor the holiday? Certain class members would share what they 
would do and each student was more or less involved, depending on their 
background and their history and stuff like that. 

• Where do you first remember being introduced to Cinco de Mayo? 

My mom had a boyfriend who's from Mexico and they were together for 
11 years, so he was one of the first people in my life to introduce me more 
to just going and celebrating and recognizing that holiday as something to 
do. 
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And then on top of that, the school I went to in elementary introduced 
Spanish as a second language early on, as early as second grade or third 
grade. So, we obviously talked about it in there as well. We'd usually have 
a class party or something like that, where we would each kind of learn 
about different dishes and then we were assigned that dish to make and 
bring in and share about. 

Yeah, we would always touch on it and talk about it, but we would... After 
learning the history about the victory over the Battle of Puebla, we would 
sort of go into what are the different kinds of ways that people celebrate 
and honor the holiday? Certain class members would share what they 
would do and each student was more or less involved, depending on their 
background and their history and stuff like that. 

• Have you ever been exposed to a different interpretation of Cinco de Mayo? 

Definitely. I think there's often this underlying joke of, "Yeah, let's get 
tequila, it's margaritas." Or they just don't think about it at all. I think that 
some people feel like this. They're interested in participating, but they kind 
of skew it and make a joke of it or try to make it more funny and 
lighthearted. But sometimes I feel like the jokes don't land. They're like, 
"Oh, I'm going to eat at Taco Bell today because it's Cinco de Mayo." And 
I'm like, "Do you actually like Mexican food or do you actually want to go 
somewhere cool and try to find good tacos or something like that" I think 
that it's just hit and miss. 

And then also definitely on a family basis, I have certain family that's 
from out of state and actually out of the country, in Ireland, and they have 
no concept of even what Mexican food should taste like. It's interesting 
because they react differently to cooking and other cultures. They get so 
used to certain spices that they have, or I guess lack of spices and 
seasonings, that they kind of think they have an understanding of what it 
tastes like. And when they were first introduced, when they would come 
over, some of my cousins, to here and I would cook for them, they 
wouldn't like it that much. They were like, "Oh, that's weird." And I think 
it was kind of interesting to... Even state to state it's different, but 
especially having friends and family from out of the country. 

• How do you plan or prepare for the celebration today? 

So, for me, I always felt in some ways it was weird to participate in some 
of the cultural things because I didn't really have an example or a way into 
any of that. But food was something that was always very welcomed, and 
people are very happy to come together over food. As well as music too. I 
think that I've always been attracted to music of all different cultures and 
stuff. So that was something that we got to do as well. 
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• What roles (if any) did the following sources play in your participation? 

o Individuals: 

I think coming into contact with I guess new family that was joining us 
where they didn't necessarily, or it was more comfortable for them to 
speak Spanish and things like that, they were also more involved in... 
Some of them would do parades and they would actually get dressed up 
and things like that. And that's the side I didn't really see a lot of until 
becoming closer, I guess family with, other younger kids and adults that 
were involved. 

o Media: 

I think it's massively blown up over social media. When I was younger, I 
used to see more commercials, but I think a lot of people within my age 
group, or at least my circle, I don't notice watching typical TV where there 
are commercials. It's more just on demand. But I notice that with the social 
media boom, there's a lot of either influencer types or people that we 
follow that have a story to tell maybe around it, and they want to really 
kind of platform their voice a bit more. So, I noticed that. 

I think for me as a musician, I follow a lot of musicians and there's a huge 
community, especially in Santa Ana where they're trying to build up 
Latina women in music and just women of color in music. And so, a lot of 
them will talk about certain holidays that are close to their hearts, and 
Cinco de Mayo usually pops up of like, "Hey, here's what it's important to 
know the real meaning behind it, before you go putting on a sombrero and 
walking into this place and doing this. It's important to know why you're 
doing this holiday and be able to celebrate in a way that actually supports 
this group of people." 

And then some of them will, I've noticed there's been more heartfelt 
stories where, "Hey, this is my experience growing up, nobody seemed to 
understand, and I feel like I want to get people on the right track in terms 
of respecting the holiday." But for the most part it's definitely got a lot 
more positivity surrounding it. It seems like more people are motivated or 
in a better mood around that day. And I don't know if it's the commercial 
aspect of, "Oh, there's drinking and food," and it's more lighthearted. 
Especially mariachi, I don't know how people would feel really sad with 
mariachi music. I feel like it's just so up and go kind of music. 

Usually there's a lot of home cooking that happens or I notice that there's 
these convenient posts that get made. It's a text post and it'll be a slide or 
something like that where you can scroll through pictures and little 
descriptions that kind of break down holidays or events or the significance 
in history behind them. I noticed there's a lot of reposting that happens 
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where it's like somebody just kind of bundled up this piece of way bigger 
information very conveniently and packaged it. So, to kind of symbolize 
either, "Oh, this is a good explanation," or, "Oh yeah, I can get behind 
this," or, "I feel like I'm kind of sharing this along." I see it both on a 
personal basis, influential and brands across the board. Sometimes it's the 
brands that maybe originally posted that, and then a single person that's 
just kind of day-to-day ordinary life will take it and put that on blast, and 
then I see it more and more. 

o Businesses: 

I think in my social circles I see it more in a commercial sense just 
because there's so much advertisements around it. I think it's a place where 
certain businesses have found that there's money to be made. It's 
interesting because I feel like when I'm looking around on Cinco de Mayo, 
I notice I pick up on more authentic decorations or things that are going on 
or a parade. I have this weird, I guess, sensitivity to bigger cultural things 
that are going on. 

Like maybe events, there's a parade or something happening downtown or 
even just a full on festival that's dedicated, where there's shopping and 
food and drinks and dancing and all the things kind of encompassed into 
one, where I'm like, "Oh, we could make it a full on thing if we want to go 
do all the things." But I think that in terms of just talking to friends and 
stuff, they're kind of like, "Eh, it's okay." Some of the deals will go on past 
Cinco de Mayo, so they'll be like, "Okay, we'll just do this on this day." 

Participant 12 - Female Age 37 

• Did you participate in Cinco de Mayo this year? 

No, we did not actually. It was just something... My husband is from 
Mexico and I guess they don't do it in his town. So I kind of adapted to 
him with our children. 

So I met my husband about eight years ago and that's when he was just 
like, "No, we don't celebrate it like that in Mexico." I was dating him at 
the time. I was like, "Well, I'm going to go to the bar." Then after I 
realized that to him, if I was going to take him seriously, I had to take him 
in consideration. And then we had my son. I have a six-year-old and he 
just wanted to know that here, it's more of a commercial situation than it is 
the realness of it. He does talk to my son about it, but my son will come 
home on Cinco de Mayo and I'm like, "Yeah, okay." And then he'll be 
like, "Can I have some chips?" I'm like, "Okay." So it's just very brushed 
over for the last eight years. 
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• As Cinco de Mayo approaches, what about it are you looking forward to? 

Well, obviously the sombreros, margaritas, tortilla chips, salsa, 
guacamole, and then maracas of course. 

• What do you think Cinco de Mayo commemorates? 

The Battle of Puebla. Ignacio Zaragoza, them winning it. That's the full 
extent that I know, to be honest. I want to say they fought the Europeans, 
right? 

• Where do you first remember being introduced to Cinco de Mayo? 

So obviously in school... I'm 37, so when I hit five, that's when it was a big 
deal in school. This is the Battle of Puebla and everything. But I got the 
generic version of it. I was just like, okay, we celebrate it in school. Then 
as I got older, in my 20s, of course I went to the bars and everything, but 
really didn't acknowledge that it was a battle won and then I met my 
husband. 

No, they just pretty much did... We color, I guess it was supposed to be 
Mexico, a town of Mexico. They just told the story of what happened 
generically. They didn't get into details. And then there was a song. I still 
remember it to this day, it was like, "Cinco de Mayo. Cinco May." It was a 
whole song that this school did. And it was a school in SoCal, that had this 
song. I remember the melody of it, but that's as far as it went. We made 
hats with cactuses on it. Even though it was in a diverse area, I want to say 
it's diverse, there wasn't many Latinos in there. It was a lot of white. But 
when you stepped out of the school, it was Latinos and Blacks. It was a 
weird situation because I didn't have that many Caucasian friends outside 
of school. 

My teachers were Caucasian. The first teacher that explained it to me was 
a Latina, Mrs. Borhova in fourth grade. And I will always remember her 
because she dressed... I can't even describe it. She actually showed us a 
video of it, but it was one of those videos that they recreate things. So it 
wasn't even black and white. It was like sepia toned. 

• What roles (if any) did the following sources play in your participation? 

o Individuals: 

Okay, so generally I'm not racist. I just want to put out that I'm not racist 
but I do have white friends and they are from the OC and they're, Okay, 
Cinco de Mayo. We're going to this bar. We're going to this bar." They're 
still into Cinco de Mayo is that bar. As where I see a lot of my Latino 
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friends, they stay home and cook tacos and it's not even hard tacos. It's not 
taco dorados. It's literally just carne asada. That's the extent of it. 

o Media: 

Some brands, yes. I do have a big following on Instagram. So I can't say 
what brands I feel because I am being recorded. But I do work with a lot 
of brands that I feel take advantage of Cinco de Mayo and specifically to 
target different races and not particularly to us Latinos. 

o Businesses: 

Chili's, you get the $1 margarita. There's a place here called El Pescador. 
They still make money off of it. They still have the cutouts of, I guess it's 
Ignacio, that are standing outside. It's weird. But the colorful streamers 
and everything like that. Yeah, it is commercialized a lot. They give out 
the flyers and stuff. 

I think it's 50/50. I think when they walk into the store, they see the 
streamers and they see the avocados first. They see the tequila in the front 
and the limes because that's how people get it. And then they come home, 
and they see the commercial. So I think it's honestly 50/50. I think stores 
have a lot to do with it as well as promoting Cinco de Mayo as well. 
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